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iPod Blowout: Docks, Skins, Speakers & More 



5 Must-Have HDTV Accessories 



Tips On Buying A Photo Printer 



Protects kids from Internet threats while 
giving parents peace-of-mind 




T^ 



Child bdJC software provides parents 
with an easy-to-use tool for controlling and 
monitoring their kids' computer and Internet 
usage. Featuring simple setup and comprehen- 
sive protection, Child Safe® puts parents in 
charge of household PCs with customizable 
user profiles, scheduling and time limits as 
well as monitoring and reporting. 
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Webroot 
MSRP: $39.9 
www.webroot.coi 
Available at select 



tores and www.bestbuy. 



Child Safe 



The easy-to-use tool for protecting your children 
from online predators and other Internet dangers 




Why Child Safe® is the right choice for families with PCs 

• Easily set restrictions on computer, Internet and program usage. 

• Block access to dangerous and questionable Web sites while allowing access to acceptable sites. 

• Customize access /usage restrictions for different users. 

• Prevent children from changing PC settings and adding programs. 

• Monitor computer, Internet and program usage with customized reports. 

• Installs on up to 3 PC's at one time 

• Free customer support via phone and e-mail and free program updates for one year. 




Lifestyle Close-Up: 



Cool iPod Accessories 

We're betting that a lot of you received iPods as gifts 
this past holiday season, and you've probably figured 
out by now that there is a whole slew of neat— and 
quite functional— accessories to go along with them. 
But when you step into Best Buy, your next question 
will no doubt be, "Where do I start?" This month, we 
cover iPod cases, skins, and docks, and we also devote 
articles to accessories under $25 and accessories over 
$25: Perfect guides for anyone looking for a gift to give 
that special iPod someone in their life. 



Accessorize, Accessorize, Accessorize! 

Give Your iPod A Makeover With Snazzy, 
Useful Add-ons 

At YouriPod 

Find The Right Size & Style For You 

4 / Safeguard Your iPod 

With A Touch Of Protection & Personality 

Dynamite iPod Docks 

When Your iPod Needs A Home 
Away From Your Pocket 

iPod Accessories Under $25 

Inexpensive, Guilt-Free Pleasures 

iPod Accessories Over $25 

Indulgences For Your iPod 

Editor's Top 5 

Favorite iPod Accessories 

Lifestyle Close-Up Tips 

The Care & Up Keep Of Your iPod 
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Open 



There's always something new, interesting, and stylish hap- 
pening in the world of consumer electronics. That's why the 
Open section packs the latest news and trends into the first 
few pages of First Glimpse, along with the sparkle and bling 
that you can buy to accessorize your devices. 



HDTV 



18 



CE News 



Outfit Your Life 

Accessories With Style 

His & Hers CE 
24 Fab Four 




A/V Club 



Some of our favorite electronic gadgets are the ones that pro- 
vide the sounds and pictures that move and entertain us and 
our friends and family. Whether you want to put together a 
wireless audio system for your home or just want help using 
the plasma TV in your living room, A/V Club can help. 

tO A/V Club Shopping Tips 

Buy A DVR 

Z I Top 5 Things To Know About 

Earphones 

Family-Friendly Portable DVD Players 

Quell The Backseat Riot 

\5U Know How 

Adjust Your Surround-Sound Speakers 

Your DVDs Have More To Show 

The Lowdown On DVD Players That Upconvert 

32 Tips 

For Wireless Audio 



Everyone wants a sleek, stylish HDTV to accent their home, 
but many folks just don't know where to start when it comes 
to actually buying one. Whether you're looking for a quick 
glossary of terms, shopping tips, or must-have accessories, 
check out HDTV for quick tips on making your hi-def experi- 
ence the best it can be. 



5 Must-Have HDTV Accessories 

To Improve Your View 

34 10 Tips 

On Buying An HDTV 




HDTV Glossary 

i I Inputs & Outputs 

On Your HDTV 

Lessons In HDTV 

It's The Mirrors 



+U Your Home Theater Go-To Guys 

Best Buy's Magnolia Home Theater 
Premium Installation Services 

43 Tips 

Pick A Stand For Your HDTV 



Digital Studio 

Digital cameras and camcorders are changing the way we 
record the moments of our lives, from quick snapshots of fa- 
vorite vacation spots to priceless video clips of first steps and 
other important milestones. Get to know your new digicam or 
camcorder and learn what to do with your photos and video 
once you have them. 

D / Digital Studio Shopping Tips 

Choosing A Photo Printer 

58 RAW Power: Parti of 3 

How The Mightiest Photo Format 
Of All Can Improve Your Shots 

O I Digital Camera Technique Tip 

Zoom Effect 

62 The Real Magic 

Take Your Best Shot & Then Turn It Into Something Else 

65 Tips 

Digital Camcorder Accessories 



CE ©Home 



The consumer electronics in our homes are 
no longer limited to TVs and DVD players. 
Smart appliances, home automation, and 
whole-house audio systems are becoming 
more and more common and affordable for 
families, and with so much available, why 
check CE at the door? 

OO CE@Home Shopping Tips 

Buy A Wireless Router 

O / Windows' New View 

What You Need To Know About Vista 

70 Gift Of The Month 

Memorex OptiFix Pro 

/ I Kids & Technology 

Outfit Your Kids' iPod With The 
Practical & Whimsical 

73 Tips 

Choose A Cordless Phone 



CE Lite 

Most CE devices are all about fun. Here, we'll 
tell you about the latest albums and films to 
catch, so you can make sure your entertain- 
ment is as up-to-date as your gear. Also, read 
what real folks just like you are saying about 
how consumer electronics are affecting their 
everyday lives. 



74 



Music & Movies 



Games & Gifts 

What They're Saying 

Do you have an MP3 player? 




Editor's Note 



The other day, I was doing some grocery shopping and near the napkins and paper towels was a 
display of a new product the store must have wanted to promote. The product was a small plastic 
box with a hole at one end and a red-and-white checkered design on the cover. It took me a bit to 
figure out what it was, but I finally realized it was a splash-proof iPod case to use at picnics. 

The iPod industry is hotter than ever right now. According to online retailer Amazon.com, the 5G 
video iPod topped its users' Wish Lists last holiday season, and it sold more iPods than it did any other 
consumer electronics devices during that time, too. Chances are, you or someone in your family has 
one. So what else is left to buy except cool accessories for it? 

This month, we tell you everything you need to know to make your iPod the most-envied on the 
block On page 47, we cover cases and skins— must-haves for any iPod owner. If you want to share the 
music on your iPod, check out the article on page 21, which is all about docks. Finally, if you're looking 
for a good gift idea— or you want to buy something for yourself with an 
already-established budget— the articles on page 51 and 53 cover iPod 
accessories that cost under $25 and over $25, respectively. Whatever 
your interest, or even if you need a splashproof case for you next picnic, 
you'll find what you're looking for in this issue of First Glimpse. 

Live well, friends. 





Katie Sommer 

Editor, First Glimpse 

katie-sommer@firstglimpsemag.com 
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small in size and big in sound, all Home systems reinvent 
^ 'J your iPod experience, compact yet sleek, powerful yet 
astonishingly clear, each iHome system features the crystalline 
sound of Reson8™ Speakers, a charging dock fit for all 
docking iPods (including nano), and an individualized design 
to suit your life-sound-style, at home or on the go. 

iH5. clock radio companion with Wake to iPod/Sleep to iPod 
functionality, moonlights as clever home stereo. iH36. easy- 
install, space-saver solution to sneak under your kitchen or 
workshop cabinetry, remote control for those butter-burning, 
phone-ringing moments, sound good? visit ihomeaudio.com 
for more info. 



Home" 

www.ihomeaudio.com 



Made for 

iPod 



Available at: 

Rrookstone m.liliM LINENS-n-THINGS ©TARGET 



iHome, Live. Lite. Loud, ResonS are trademarks of SDI Technologies, Inc. iPod is a trademark of Apple Computer, Inc., registered in the U.S. and other countries © 2006 SDI Technologies, Inc. All Rights Reserved. 
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Special Product Section 



First Glimpse Special Product Section 



This special product section is produced in partnership with leading consumer electronics manufacturers 

and allows us to provide readers with the most timely product information possible. 

Browse through these First Glimpse pages to learn about the latest hot products. 



Altec Lansing iM9 


6 


Canon HV10 HD Camcorder 


7 


Symantec Norton Antivirus 2007 


8 


Symantec Norton Confidential 


9 


NETGEAR RangeMax NEXT Wireless Router 


10 


Mobile Edge Monaco 


11 


iHome iH36, iH30 & iH26 


12 
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Altec Lansing iM9 

MSRP: $199.95 
www.alteclansing.com 
Available at select Best Buy T/ 
and www.bestbuy.com 

BUY 




Extreme Sound & Rugged Portability 



You can't count on every room to have concert-hall acoustics. 


AC- or battery-operated 




That's why Altec Lansing's iM9 speaker system is such a good 


Charges your iPod 




choice for the dorm room or any room. 


MaxxBass technology 




It's compact, so it fits just about anywhere, and it is also 


Retractable dock 




easy to carry. It delivers high-volume, high-quality sound even 


Shock-resistant design 




in less-than-ideal surroundings. Shock-resistant elements en- 


Video output for photo iPod and new video iPod 


sure durability, and it comes with a rugged, backpack-style 


Deluxe backpack included 




carry bag. You can fit, sync, and charge all dockable iPods and 






link video iPods and photo iPods to a TV set, too. 






Other iM9 Features Include: 




i 


• Huge, crystal-clear sound with large speakers 


Altec 


Lansing® 
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Canon HV10 HD Camcorder 

MSRP: $1,299 

www.usa.canon.com 

Available at select Best Buy™ stores 

and www.bestbuy.com srr~—- i 



High-Definition Camcorder 



The name "Canon" has always meant cameras with optical ex- 
cellence, advanced image processing, superb performance, and 
the latest in technological advancements. Canon's new HV10 
high-definition video camcorder is no exception. 

The stylish Canon HV10 gives you the ultimate in HD 
video and digital photo quality in the world's smallest HDV 
camcorder.* 

Its 10X optical zoom lens and 2.96MP CMOS image sensor 
ensure meticulous detail and superior color reproduction. 

And with its HD and SD recording modes, you can make 
the move to HD without making your SD equipment obsolete. 



The HV10 is easy to use and delivers the high level of per- 
formance you've come to expect from Canon. 

It's the premium-quality camcorder that sophisticated and 
discerning videographers have been waiting for. 



*As of August 2006 



Canon 
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Symantec Norton Antivirus 2007 

MSRP: $39.99 

www.symantec.com 

Available at select Best Buy™ stores and www.bestbuy.com H 




Windows" 

XP Home /XP Pro 

& ■ ■ Eligible lor Windows Vista 
■% I ^"^k Ul ^N J**k ^% compatibility update* 

Antivirus 

2007 


Blocks viruses 
and spy ware with 
advanced protection 

• Detects and removes 
viruses and worms 

• Blocks spy ware 
automatically 

• Preventsvirus-infected 
emails from spreading 

l Year Protection 

[See top for details) 


J 

^H Hi 




We protect more people from more online threats than anyone in the world. ^% Symantec . 



Blocks Viruses & Spyware With Advanced Protection 



Norton Antivirus 2007 automatically detects and removes 
viruses, spyware, unwanted adware, and Internet worms and 
provides protection updates. 

Other Norton Antivirus 2007 Features: 

• Detects and removes viruses and worms 

• Blocks spyware automatically 

• Prevents virus-infected emails from spreading 



Full System Scan performs a deep scan to remove existing 
viruses, spyware, and other threats 

Norton Protection Center provides a central place to easily 
check overall security settings 



^ Symantec, 
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Symantec Norton Confidential 

MSRP: $29.99 

www.symantec.com 

Available at select Best Buy™ stores and www.bestbuy.com 1 




Norton 
Confidential 



Windows* XP Home/ 
XP Pro /XP Media Center 




We protect more people from more online threats than anyone in the world. ^% Symantec, 



Safeguard Against Online Identity Theft 



Norton Confidential safeguards against online identity theft, 
protecting your private information from fraudulent phishing 
Web sites and crimeware before login, purchase, or any online 
interaction. 

Other Norton Confidential Features: 

• Blocks fake Web sites and crimeware 

• Keeps passwords protected 



Authenticates popular banking and shopping Web sites 
Removes known crimeware and blocks suspicious programs 
Inspects Web sites to make sure they're not fakes 



^ Symantec, 
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NETGEAR RangeMax NEXT 
Wireless Router 

MSRP: $129.99 

www.netgear.com 

Available at select Best Buy™ 

stores and www.bestbuy.com 





(!) 

1 

2 

3 
4 




Extend The Possibilities Of Your Wireless Home 



What is RangeMax NEXT? It's a router that extends the possi- 
bilities of your wireless home network by providing a steady 
stream of up to 270Mbps and is compliant with draft 802.1 1 n. 
This next-generation wireless standard utilizes advanced 
MIMO (Multi-ln, Multi-Out) technology, which delivers in- 
credible speed and range and, for the first time, provides wire- 
less interoperability at the highest speeds with other products 
with Intensi-fi™. 

A RangeMax NEXT wireless network creates and maintains 
stable connections and enough bandwidth to surf the 
Internet, download MP3s, make Internet phone calls, share 
files, play network games, and stream high-definition videos, 
simultaneously at any distance or location in the home or of- 
fice. Because RangeMax NEXT is compatible with all legacy b 
and g wireless products, you are sure to be connected. 



Preset internal antennas and draft 1 1n-True-Test high-per- 
formance testing and tuning, provides maximum performance 
and high-quality streaming every time. Setup is simple thanks 
to NETGEAR's Smart Wizard and 24/7 technical support. 



NETGEAR 
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Mobile Edge Monaco Notebook Case 

MSRP: $99.99 
www.mobileedge.com 
Available at select Best Buy™ stores 
and www.bestbuy.com 




Going Mobile Like Never Before 



Bring the sophistication of the new Monaco notebook case by 
Mobile Edge on the road with you. This European-inspired de- 
sign combines the best in today's fashionable styles with its 
Microfiber quilted material, the buttery-soft poly-suede inte- 
rior, and the organization and comfort that only a lightweight 
laptop case can offer. Designed by women for women, the 
Monaco is so stylish you will want to carry it with or without 
your notebook. 

Beyond the elegant exterior lies all the technology you 
need in a notebook case. The Mobile Edge-exclusive Wireless 
Security Shield pocket helps block out unwanted access to 
your cell phone or PDA. Your new RFID passport or credit 
cards can be placed in this pocket to ensure your identity and 



confidential information is not compromised. The dedicated 
padded computer-protection compartment ensures your 
notebook is protected, and the matching detachable cell 
phone pouch offers another organizational option, too. 

The Monaco comes in two styles (accented with pink or 
white trim), both with equally impressive interiors and a de- 
tachable interior cosmetics pouch. Let the Monaco help show 
off your personal sense of style while looking terrific doing so. 



M0BILE3DGE 

Bring It On. 
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iHome iH36 (Under Cabinet iPod Stereo) 

MSRP: $199.99 

www.ihomeaudio.com 

Available at select Best Buy™ stores and 

www.bestbuy.com s^—— — -, 

\BUy 



iHome iH30 
(iPod Boom Box) 

MSRP: $149.99 
www.ihomeaudio.com 




Move & Groove To Your iPod 



iH36 (Under Cabinet iPod Stereo) 

iHome is ready to outfit spaces of any size with one of its 
most advanced offerings to date, the iH36. The unit fits snugly 
under a cabinet and has a host of features, including rich, pow- 
erful sound; the ability to charge and play all iPods; FM, TV, 
and Weather channels; timer; remote control; and a three-line 
display that shows song title and track number. 



iH30 (iPod Boom Box) 

With its big sound that won't hurt your wallet, the iH30 
is the ultimate boom box for your iPod. Featuring 4-inch 
speakers that emit powerful sound; a car adaptor that lets 
you use it on the road; and a battery option for portable 
use, the iH30 is perfect for the beach, the boardwalk, or 
the bedroom. 
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iHome iH26 (Portable Travel iPod® Music System) 

MSRP: $99.99 
www.ihomeaudio.com 



iH26 (Portable Travel iPod® Music System) 

With its sleek design, protective carrying case, and host 
of features, the iH26 is the ultimate portable alarm clock for 
your iPod. Its built-in docks allow you to charge both the 
iPod and iPod shuffle simultaneously. Perfect for business 
trips, camping, picnics, or any family getaway, the iH26 brings 
high-quality sound and alarm features wherever you go! 



iHome" 

the home system for your iPod 
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Mount 'Em Up 

Rest Your HDTV On The Shoulders Of Sanus 




hin is in, it seems. Everyone 
wants a gorgeous new 
HDTV, and they want it as 
skinny as only an LCD or 
plasma display can be. 



D 

to the wall than your 
bulky old CRT television, which in- 
stantly and immediately makes your 
living room seem larger. You can take 
this space savings even further with un- 
obtrusive TV furnishings from Sanus 
(www.sanus.com). 

Compared to the deep plastic box of a 
CRT — the kind of TV we all grew up 
with — an LCD or plasma doesn't need 
to sit on an entertainment center the 
size of a desk. You can choose a mini- 
malist approach with a diminutive TV 
stand or an adjustable wall mount that 
hides behind your HDTV. The center of 
attention in the room should be your 
new flat-panel display; not a massive 
piece of furniture holding it. Your old 
entertainment center can still store all 
your movies and music, of course — just 
move it to the other side of the room. 

After you've picked out a stunning 
HDTV, complete the ensemble with a 
visit to the Sanus aisle. We'll start with a 
look at your next TV stand. 

Sanus Platinum Furniture 
PFPLb 

A solid foundation for any medium-to- 
large flat-panel is Sanus's PFPLb ($329.99) 
HDTV stand. Despite the "Platinum 
Furniture" name of the PFPLb's product 
family, the stand is actually a sleek black 



in color. (You can also choose a silver 
finish, too.) 

Sanus recommends the PFPLb for 
HDTVs with screens measuring 42 to 50 
inches diagonally. It can hold up to 150 
pounds on its top shelf, which means 
it's strong enough for heavy plasmas, as 
well as LCDs. It's also deep enough (20 
inches) to hold many new rear-projec- 
tion TVs. 

The PFPLb stands about knee height at 
20 inches tall, which means your HDTV 
won't be sitting too high for comfort- 
able viewing. Many audiovisual experts 
recommend that you place your TV so 
that when you sit down to watch it, it's 



but the bottom one can handle up to 
80 pounds. 

Part of the appeal of a flat-panel HDTV 
and a subtle stand is an overall clean 
look. Nothing ruins the magic like a 
mass of cables hanging down behind 
everything. To help tame the tangles, 
Sanus endowed the PFPLb with a wire 
management system. It may take you a 
few minutes to get all of your power, 
video, and audio cables clipped together 
and out of the way, but you'll be glad 
you took the time when you see what a 
difference wire management can make. 

Sanus thoughtfully made the PFPLb re- 
versible so you can choose whether its 



The VMAA18s is an excellent choice for 
HDTVs with diagonal screen sizes of 30 
to 50 inches, Sanus says. It can hold up 
to 130 pounds, assuming it's properly 
anchored in your wall (meaning in the 
wooden studs if your wall is covered in 
sheetrock or drywall). This weight rating 
should cover the majority of plasmas as 
well as LCDs, which tend to run lighter 
in weight. 

The real surprise is that despite its 
strength of a lion, the VMAA18s acts 
gentle as a lamb when you need to 
turn or tilt your TV. Sanus engineered 
this VisionMount with its innovative 
Virtual Axis system, which balances an 
HDTV so well that it lets you adjust the 



With a well-designed stand 

like the PFPLb, you won't get a sore neck 

looking at a screen that's mounted 

too high off the floor. 



about at eye level. With a well-designed 
stand like the PFPLb, you won't get a 
sore neck looking at a screen that's 
mounted too high off the floor. We all 
want the best home cinema we can af- 
ford, but that doesn't mean we want to 
feel like we're sitting in the front row at 
a movie theater. 

You can adjust the shelves in the PFPLb 
to suit your needs. There's room for 
electronic components such as a TiVo, a 
DVD/Blu-ray/HD DVD player, a sur- 
round-sound receiver, or a game con- 
sole such as a PlayStation 3. You'll 
probably have room left over along the 
sides for a fair number of games, DVDs, 
or high-definition movie discs. The 
middle shelf can hold up to 50 pounds, 



front edge is curved or straight. That 
may seem like a minor detail, but it can 
make a big difference in how well your 
TV and stand go together. If it's a har- 
monious look you're going for, you'll 
want to match the style of the stand to 
the style of the TV. 

Sanus VisionMount 
VMAA18S 

For an even cleaner look, consider 
hanging your new HDTV on a wall 
mount, such as Sanus's VMAA18s 
($399.99). This is the silver version of the 
strong, versatile VisionMount; the black 
edition is model VMAA18b. Both 
mounts are protected by a tough yet at- 
tractive powder coat finish. 



TV's position and angle with a simple 
push. Even though the mount is built 
to hold a heavy flat-panel, it takes very 
little effort to tilt or turn it. In fact, 
Sanus says you can move even a heavy 
HDTV using just your fingertips — and 
it will stay put after that. When you're 
adjusting your screen to eliminate an 
afternoon glare, you'll be very glad that 
you don't have to fiddle with any 
locking knobs or other mechanisms. 
Just give the set a nudge and go back to 
what you were doing. 

The VMAA18s falls into the "Full 
Motion" category of VisionMounts. It 
can fold nearly flat against the wall, but 
you can also extend it outward nearly 
20 inches. This lets you turn the TV 180 
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degrees to face a different part of the 
room, such as when you want to keep 
an eye on it while you're scrapbooking 
at the dining room table. Sanus provides 
a universal bracket to attach your HDTV 
to the wall mount. 

The VMAA18s also comes with the 
hardware you'll need to affix it to your 
wall. Obviously, it's not as easy to hang a 
large HDTV on a mount like this as it is 
to set the TV on a TV stand. You should 



hire a professional installer if you're not 
sure whether you could do this yourself 
and be happy with the appearance or 
quality of the result. 

You'll probably also want to run your 
HDTV's power and video cables 
through a hidden hole in the wall (if fea- 
sible) rather than let them dangle down 
to your DVD player and other elec- 
tronics. Cable management is another 
reason to let a pro hang your wall 



mount. Still another reason is the sheer 
weight of a large flat-panel. A plasma 
can easily take two people to lift it into 
place while a third attaches it to the 
wall mount. 

If you choose to install your wall 
mount yourself, do your level best to 
get the mount, er, level. Be aware, 
though, that there's a saving grace in 
case you err. With this VisionMount, 
you can turn the mounted TV slightly 
to one side or the other, like a car's 
steering wheel, to true it up. That's a 
wonderful detail every wall mount 
should have. 

Double Your Pleasure 

Although you might think that these 
two Sanus products represent an ei- 
ther/or decision, you may find yourself 
thinking seriously about buying not 
just one, but both. After all, you can 
mount your new LCD or plasma on the 
wall, but then you'll be faced with the 
conundrum of where to put your pro- 
gressive-scan DVD player, your satellite 
set-top box/PVR, and your AV re- 
ceiver. The Sanus stand is a perfect so- 
lution to that problem. 

"A current trend we're seeing are con- 
sumers who wall mount their TV but 
then also place a TV stand underneath 
to . . . hold all their components," says 
Sanus marketing manager Ryan 
Hagberg. "In this case, both the PFPLb 
and VMAA18s complement each other 
and would provide a comprehensive so- 
lution for them." 

Sanus mounts and stands may cost a 
bit more than some alternatives, but 
there's no denying that they're made 
by people who understand the ways 
you want to enjoy your new HDTV. 
There are many other sizes and styles 
listed on the company's Web site, too, 
so it's easy to find something that's 
perfect for your needs. E3 
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JVC's Ear Bud Headphones 



HAFX33 Marshmallow Headphone 

Available in five different fun fashionable colors. Comfortable and 
lightweight, these ambient sound-isolating headphones include adap 
tive foam inserts for improved sound and a perfect fit! MSRP: $19.99 



Features : 



Frequency response: 16 to 20,000Hz 
Sensitivity: 109 dB/mW 
Cord length: 3.9 ft. 
Weight: 0.21 oz 
Gold plated mini-plug 



HAF120 Gumy Headphone 



Available in seven different fun fashionable colors and 
constructed with elastomer, a new material that 
promises a comfortable fit. MSRP: $9.99 



Features: 



Frequency response: 16 to 20,000Hz 

Sensitivity: 109 dB/mW 

Cord length: 3.9 ft 

Weight: 0.19 oz 

L-shape gold plated mini-plug 





Coconut White 



Peppermint Blue 
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Hang A Rear-Projection Set? You Can With JVC 



Rear-projection TVs are usually thought of as 
bulky, at least compared to LCD and plasma 
sets. But a new breed of RPTVs— two high- 
definition, super-slim models from JVC- 
will change the way you think about rear- 
projection sets. 

The 58-inch HD-58S998 ($3,299.95; 
www.jvc.com) and the 65-inch HD-65S998 
($4,199.95), both part of JVC's Slim HD-ILA 
series, which are LCoS (liquid crystal on sil- 
icon) TVs, have cabinet depths of just 10.7 
and 11.6 inches, respectively, and deliver 
1080p resolutions. 

According to JVC, the sleek bodies are due 
to an optical engine design that uses a concave 
mirror with a refracting lens to create a projec- 
tion angle about 138 degrees wider and 1.5 
times greater than what was available in pre- 
vious rear-projection sets from JVC. (Most 
rear-projection sets use a convex mirror.) Heat 
vents, along with inputs and outputs, are lo- 
cated on the sides of the cabinets, so you can 
mount either set on a wall. They'll also fit on 
most stands designed for flat-panel TVs. 




► 



HP Offers Free Upgrades To Windows Vista 



If you recently bought an HP or Compaq notebook or PC, 
you may be eligible for a free up- 
grade to Microsoft Windows Vista. 
But you'd better move fast— this 
offer from HP expires March 31. 
Anyone who bought an HP or 
Compaq Windows Vista- 
capable notebook, desktop, , 
or HP Digital Entertainment W I nQOWS V IStS 



£3 



Center between Oct. 26, 2006, and March 1 5, 2007 should go 
to the HP Express Upgrade Web site (h20219.www2.hp.com 
/services/cache/427068-0-0-225-121.html?jumpid=regJ*1002_ 
USEN) for instructions on how to receive the free upgrade. 
The upgrade you'll receive depends on the computer you 
bought and the Microsoft operating system preloaded on it. To 
start the upgrade process, you'll need a proof of purchase for 
the system, the model and serial numbers of the computer, and 
the product key from the Microsoft Certificate of Authenticity. 
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Panasonic Introduces First Consumer 
HD Video Camcorders 

This month Panasonic is introducing the company's first HD video camcorders for 
consumers. Both the HDC-SD1 ($1,499.95; www.panasonic.com) and the HDC-DX1 
($1,399.95) use the new, high-resolution AVCHD (Advanced Video Codec High 
Definition) format developed by Sony and Panasonic, the 5.1 -channel surround- 
sound system, and optical image stabilizer technology to reduce the effects of slight 
hand movement. 

An exceptionally light, compact 3CCD (charge-coupled device) camcorder, the 
HDC-SD1 records directly onto SDHC flash memory cards. It comes with a 4GB 
card, which can hold about an hour of HD video. 3CCD technology splits the light 
coming in the lens into the three primary colors, and each of those signals is then 
processed by a charge-coupled device, making for more richly colored and detailed 
images compared with those captured by 1CCD camera systems. 

The HDC-DX1 records about 40 minutes of HD video directly to DVD-R/RW/R 
DL/RAMs. 



Emerson & 
Mattel Partner 
On New Barbie 
Product Line 

The Barbie doll turns 48 this 
month, but she's as ap- 
pealing as ever to young 
girls— thanks in part to her 
new line of Barbie Real 
Electronics. Emerson Radio 
(www.emersonradio.com) 
has inked a licensing part- 
nership with Barbie's manu- 
facturer, Mattel, to produce 
Barbie-themed electronics, 
such as the Hour Garden 
talking alarm clock with 
nightlight, a 13-inch TV with 
a digital tuner, a matching 
DVD player, and the Tune 
Blossom personal CD player. 
Each item will contain a 
gemstone fun button that 
activates special features, 
such as the equalizer func- 
tions for the Tune Blossom 
and the color-changing 
Barbie silhouette on the 
Bloombox portable CD 
player. The products are 
geared for girls aged four to 
eight and are expected to be 
available this spring. 




Best Buy Adds PhotoBook To Stores, Web Site 

For creative amateur photographers, snapping pictures and slipping the 
printed photos into a photo album is a little dull. If you want to do much 
more with your photos, you can control the creative process with the 
PhotoBook Creator from Unibind ($99; www.unibind.com), which is 
now carried in Best Buy stores and on the retailer's Web site 
(www.bestbuy.com). 

PhotoBook Creator is a photo-binding system that lets you create your 
own professional-looking keepsake albums, scrapbooks, and portfolios. 
Use the included Unibind software to lay out and print your digital im- 
ages. Then, insert the pages between two hard covers, place the book in 
the PhotoBook Creator, and in 90 seconds, your album is finished. You 
can create a hardcover album with a steel spine in a variety of colors 
and styles for under $10. 
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Growth In PC Shipments Expected 
Later This Year, IDC Predicts 

Despite no growth in the shipments of PCs in the United States during the 
third quarter of 2006, IDC is predicting healthy growth in 2007 and 2008 for 
the American consumer market and double-digit growth in the global con- 
sumer market during that time. 

"The third quarter reflected slower growth in desktops that will continue 
to constrain the market," said Bob O'Donnell, a vice president with IDC. 
"However, more replacements beginning in late 2007 and increasing special- 
ization in designs will support higher growth down the road." 

IDC's Worldwide Quarterly PC Tracker monitors shipments of desktop 
units, notebooks, ultra-portable devices, and x86 servers, but not handhelds. 







U.S. Shipments Of PCs 
















Consumer 
(in millions) 




21.8 23.6 25 


26.8 


29 


Growth 
(percentage) 




8.3% 6% 7% 


8.2% 




*Reflects forecast 


data 
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Garmin Dominates Portable Navigation 
Devices Market 

For the first 10 months of 2006, Garmin easily outsold all other brands of 
portable navigation devices in the United States, accounting for 52% of the 
sales of PND units. 



Sales Of Portable Navigation Devices 

(percent of units sold) 



1. Garmin 

2. TomTom 

3. Magellan 

4. Pioneer 
Others 

6. Sony 




More than 9 million U.S. 
households have at least one 
active VoIP User. 

Source: In-Stat 

Sales of CE products were up 
nearly 12%, to $2.09 billion, during 

the holiday shopping kickoff 

week (Nov. 19 to 25, 2006), 
compared with CE sales during the 
same period in 2005. 

Source: The NPD Group 

Jupiter Research predicts unit sales 
of MP3 players in the United 
States will grow only 2.3% in 2007, 
compared with an estimated 16.9% 

increase in 2006. 

Source: Jupiter Research 

Microsoft says it is on pace to sell 
more than 1 million Zune MP3 
players by June 30, the end of 
company's fiscal year. 

Source: TWICE 

In a recent survey, 72.5% of U.S. 
mobile wireless subscribers and 
customers say that they didn't 
use data services other than 
messaging. Almost half of respon- 
dents aged 18 to 24 say the services 

are "too expensive." 

Source: IDC 

Windows Vista Home Basic will 

account for 67% of consumer 

purchases of Microsoft's new op- 
erating system in 2007, compared 
with 30% for the Premium edition. 

Source: IDC 

Global shipments of LCD 
monitors hit an all-time high 
during the third quarter of 2006, 

with 34.6 million units shipped. 

Source: DisplaySearch 
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Accessories With Style 



May your blessings outnumber 
the shamrocks that grow. 

COMPILED BY SEAN DOOLITTLE 




KB-Dock Keyboard 

$39.95 • www.atechflash.com 

We're always interested in devices designed to accommodate other de- 
vices, save desk space, and generally exhibit bright ideas for combining 
technology without getting cumbersome. This standard keyboard from 
Atech Flash Technology incorporates a docking station for your iPod, 
14 Internet/media hot keys, and a 10-in-l media card reader, which in- 
cludes USB 2.0 support. We're not sure about the cumbersome 
question yet . . . but make the whole thing wireless, and we 
think AFT could be on to something. 



Vaja Messenger Slim 

$220 • www.vajacases.com 

Get your Irish up for St. Paddy's day with the Vaja Messenger Slim 
in forest green leather with orange accents. Or choose from 50 
other color combinations. The bags all have a cushioned front 
flap, adjustable strap, internal zippered pocket, fabric lining, a rein- 
forced base, and the Vaja logo in Sterling 925 silver. Customize 
your bag with text or graphics if it strikes you. 



DiskGO Biometric Flash Drive 

$69.95 (1MB), $99.95 (2MB), $149.95 (4MB) 
www.edgetechcorp.com 

With an integrated fingerprint reader, DiskGO gives a whole new 
meaning to the term "thumb drive." This USB flash drive works 
with included biometric recognition software, password storage, 

and 192-bit TES encryption to keep your portable data 
secure in transit. A spy-friendly sliding 

mechanism protects the biometric 
reader, and a lifetime war- 
ranty protects the 
whole device. 




Sharper Image Turbo Charge For Cell Phones 

$19.95 • www.sharperimage.com 

Here's the perfect device for international travel, weekend 
camping trips, or spring thunderstorm-related power outages: the 
Turbo Charge by Sharper Image. The Turbo can power or recharge 
your cell phone using a single AA battery. The unit comes with 10 
charging adapters and is compatible 
with all Motorola, Audiovox, 
Kyocera, Samsung, Nokia, Sanyo, 
Sony Ericsson, Nextel, and LG cell 
phones, as well as the 
BlackBerry PDA. 
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Each month, Vince Cogley 
and Trista Kunce, both staff 
members at Sandhills 
Publishing, share their thoughts 
about a device or two of their 
choice. They may not reach 
common ground on living room 
decor, but they both agree that 
CE helps them live well, just 
sometimes in different ways. 



His. 




There's a certain breed of CE user I used to watch with equal parts bewilderment 
and pity. A mainstay at youth sporting events and elementary school musicals, 
these users frequently fail to take in the full effect of a championship-clinching, 
walk-off single or showstopping solo because they're too busy fiddling with a cam- 
corder's buttons and/or LCD. Yes, the Camcorder Dad (or Camcorder Mom, de- 
pending on who's frantically trying to switch from STBY to REC) frequently seems to 
miss the big picture because he's too busy focusing on the small one. 

Until recently, camcorders recorded video that looked awfully good on an SDTV, but the 
picture just wasn't sharp enough on my HDTV to warrant joining the Camcorder Dads' 
ranks. Now that HD camcorders have hit the shelves, I may have to reconsider that posi- 
tion. Specifically, Sony's HDR-UX1 AVCHD DVD Handycam Camcorder ($1,399.99; 
www.sonystyle.com) was almost enough camcorder to permanently woo me into the 
camp whose members treat camcorders like a physical extension of their very being. 

But enough poetic waxing. The HDR-UX1 is part of a new species of camcorders bred 
specifically for HDTV owners: This ain't your dad's tape-based Handycam. When 
shown on an HDTV, the footage I shot of a Colorado family vacation was nothing 
short of breathtaking. The snow-capped peaks of the Rocky Mountains showed up in 
incredibly lifelike detail. Colors popped, and clear video replaced the grainy stuff of 
traditional camcorders. Aside from over-the-air HD programming, nothing has looked 
as good on my HDTV as the HDR-UX1's video. 

The HDR-UX1's generous, 3.5-inch LCD is just as good and doubles as a touch-sensi- 
tive display. The menus are easy to navigate and intuitive. 

I enjoyed filming the storefronts that lined Brecken ridge's main street, but the HDR-UX1 
has a few weaknesses. Because it records to mini DVD media, you need to plan ahead if 
you want to film longer events. With a standard, 8cm mini DVD (1.44GB), you can record 
about 20 minutes of footage in HD. For filming a marathon soccer match, you might be 
better off surrendering another $100 for the HDR-SR1, an HD 
Handycam that records to a built-in hard drive. And considering 
you can't just pop one of the mini DVDs into a standard DVD 
player (something my cinematographette to the right will ex- 
plain), you might be better off with the HDR-SR1 anyway. 

I'd recommend splurging on the HVL-10NH Handycam 
Camcorder Light ($129.99) if you're planning to record indoor 
footage in poor ambient lighting. And speaking of splurging, I 
think I'll wait for a price drop before picking up the HDR-UX1 
orHDR-SR1 for myself. 

But when (not if) I do, you'll find me with the other Camcorder 
Dads, preserving every walk-off single for posterity. KZ3 

by Vince Cogley 
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I particularly love being an aunt during the holidays when I get to spend extra time 
with my niece and nephew and spoil them. I'll always remember this past 
Christmas because we bought my niece, Danica, her first bicycle and caught her ex- 
citement with a camcorder. 

Instead of using my 4-year-old camcorder to record the event, however, I recorded my 
niece's reaction to her first bike in high definition with Sony's HDR-UX1 AVCHD DVD 
Handycam camcorder. Recording with the HDR-UX1 meant that I didn't have to 
worry about tapes, grainy video, or my occasionally shaky hands. 

Instead of worrying about those things, I had to worry about 3-inch mini DVD-R/RWs 
because I only had two with me. (The HDR-UX1 supports DVD-R/-RW/+RW and +R 
DL media.) I recorded about 20 minutes of high-def video onto one of these discs, 
which was only enough to get through Danica's initial reaction to the biggest bow 
she's ever seen sitting on top of a enormous Christmas bag that proved nearly impos- 
sible for a child to open. 

Recently, I decided to watch my Christmas video and connected the HDR-UX1 di- 
rectly to my HDTV to do so. The colors on the TV of the large, red Christmas bag with 
its huge, gold bow were vivid and beautiful — watching the natural-looking video was 
like reliving Christmas. 

I wanted to share this incredible crisp and colorful Christmas video with my in-laws, so I 
threw a post-holiday party so everyone could see the video on my HDTV. After 
watching the video, however, they all wanted copies. Unfortunately, I couldn't share the 
HD experience with my in-laws because they don't have HDTVs or AVCHD (advanced 
video codec high definition)-compatible devices (such as a BD [Blu-ray Disc] player or a 
PlayStation 3) that they'd need to watch the video in high definition. So, I decided to 
make all of the copies of the video for my in-laws in standard definition. In order to do 
this, I had to hook up the camcorder with the included USB cable, transfer the HD 
footage to my computer, and convert the video to standard 
definition using the software Sony included with the HDR-UX1. 
The last thing I did was burn the new video to DVDs that my 
family members could play in their SD DVD players. 

Although I had to convert the HD video I recorded with the 
HDR-UX1 to SD in order to make copies for my family, the 
process wasn't difficult, just time-consuming. To make this 
process easier, though, the HDR-UX1 also lets you record in 
standard definition. For almost $1,400, however, I probably 
won't purchase the HDR-UX1 or any camcorder that records 
to high definition until I upgrade to a BD or HD DVD player. 
And, besides, my niece and nephew will always look won- 
derful in any definition I record them in. 03 

by Trista Kunce 
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Fab Four 



This month, we 
found a great crop 
of fabulous prod- 
ucts for beginners. Among 
the allstars is the new 
Nikon D40 D-SLR camera, 
which takes some of the 
stress out of learning the 
complicated art of photog- 
raphy. The Jitterbug Dial is 
a phone that won't break 
the bank or frighten off 
skittish users. JitterBug will 
even program your most 
important numbers for 
you, so when the phone ar- 
rives, you can begin calling 
(or voice dialing) as soon as 
your phone is charged. 



digital camera 




DjeuuDO puBp 



Why. The new Nikon D40 D-SLR is a great 
camera for D-SLR newbies. Its intuitive con- 
trols and built-in help features ease the tran- 
sition for amateur photographers who are 
interested in moving up from simple snap- 
shots to more advanced photography. In an 
attempt to woo consumers who have grown 
used to pocket-sized point-and-shoot cam- 
eras, Nikon designed the D40, which weighs 
about 1 pound, to be more compact and 
lightweight than its competitors. Its quick 
startup time is a plus, and with the ability to 
shoot 2.5 pictures per second nonstop for 
up to 100 shots, if you miss a shot, you can't 
blame it on a camera that was too slow to 
react. If you're unsure about what settings to 
choose, the Assist Images feature can help 
you to select the best ones by displaying a 
sample image on the 2.5-inch color LCD. 
Also as a help to novice users, the 6.1 MP D40 
comes bundled with a new 3X zoom 18 to 
55mm f/3.5-5.6G ED II AF-S DX Zoom- 
Nikkor lens (28.8mm to 88mm equivalent). 

Bottom line: User-friendly and smartly priced 



mp3 player 




jeAo|d £duu 



Why: This much-anticipated 30GB MP3 
player with a 3-inch color screen sets itself 
apart from competitors by integrating Wi-Fi 
to allow file sharing among its users. Like the 
ubiquitous iPod, which supports only iTunes, 
Zune has Zune Marketplace. The hard drive- 
based device, which comes in white, brown, 
or black, is not compatible with protected 
WMA-DRM9 and WMV files, so tracks you 
buy from sources, such as Napster (www.nap 
ster.com) and Urge (www.urge.com), won't 
play on your Zune. (Subscription tracks from 
these services won't work, either.) Zune in- 
cludes video and photo playback and an FM 
tuner, but its coolest feature is its integrated 
Wi-Fi chip. Although sharing is limited by dis- 
tance, and you can listen to shared songs only 
three times in three days and can't share 
them again, you can share songs and photos 
as long as you're in close enough proximity to 
another Zune user — a feature that may make 
a layover at O'Hare or a train ride to the city 
more interesting. 

Bottom line: New kid on the block 
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Why: Thoughtfully designed with baby 
boomers and their parents in mind, the 
Jitterbug Dial is a little piece of simple genius. 
For starters, it's pretty, in a gender-neutral 
sort of way; it has a satisfying heft to it, 
enough to make it feel sturdy, but not bulky; 
and it's comfortable to hold and to use. 
Satisfying design elements include a rubber 
cushion built tastefully around the top half of 
the interior of the clamshell. Intended to ac- 
commodate hearing aid wearers, it feels good 
on anyone's ear. Perhaps the most clever ele- 
ment: When you open it, you get a dial tone. 
For someone who has never used a mobile 
phone before or who feels confused or over- 
whelmed by the more complex, full-featured 
cell phone he has, the dial tone makes the 
phone seem just like the one at home. The 
voice-dial feature works well and comes in 
very handy, the buttons are large and brightly 
lit, and we experienced no dropped calls in 
the areas in which we tested it. Calling plans 
start at $10 per month. 

Bottom line: Perfect beginner phone 



wild card 




pjoo p|jM 



Why: When it comes to choosing accessories 
for your MP3 player, there are seemingly 
countless options, ranging from the decora- 
tive to the practical. One of the standouts in 
the practical category is Kensington's FX 300 
Speaker To Go, an MP3 player case and 
portable speakers all in one. Lightweight and 
durable, the black case is about 6 x 4 x 1.5 
inches (HxWxD). Good news for non-iPod 
owners: The FX300 is compatible with any 
brand of MP3 player. It features an external 
volume control so that you can adjust the 
sound without opening the case; handy in the 
rain, at the beach, or when your hands are full. 
A carabineer is firmly attached to the corner, 
so you can hang your Speaker To Go on your 
belt, backpack, or purse strap for easy porta- 
bility. Because the FX300 contains storage 
room for headphones, cash, credit cards, or 
other small things, it can also serve as a purse 
or wallet replacement. The speakers run on 
two AAA batteries (included), which provide 
up to 10 hours of play. 

Bottom line: Easily portable sound 



The Camera: 
Nikon D40 

$599.95 

www.nikonusa.com 



The MP3 Player: 
Microsoft Zune 

$249.99 

www.zune.net 



"I"l^i0 phonei 
Jitterbug Dial 

$147 

www.jitterbug.com 



The Wild Card: 
Kensington FX 300 
Speaker To Go 

$29.99 

www.kensington.com 



First Glimpse / March 2007 25 



A/V Club Shopping Tips 



Buy A DVR 



by Rachel Derowitsch 



ith a DVR connected to your TV, you don't have to be. You 
watch what you want, when you want. With a little fore- 
thought, you can find a DVR with the features that best suit 
your TV viewing habits. 



Cable companies and satellite ser- 
vices rent DVRs for a monthly fee, 
usually less than $10, and may charge 
for the DVR service. You'll have the 
choice of an HD or SD (standard-defi- 
nition) DVR. If you want a low-cost, 
hassle-free DVR, rent from your cable 
or satellite provider. For a more full- 
featured DVR, buy a model with a 
DVD burner. For instance, you could 
buy a DVR, such as the Panasonic 
DMR-EH75VS ($499.95; www2.pana 
sonic.com), which has an 80GB hard 
drive, built-in DVD burner, a CD 
player, and even a VCR. This unit lets 
you record programs, burn them to a 
variety of disc formats, convert your 
videotapes to DVDs, and play CDs 
and MP3 files — all with one machine. 

Many AV enthusiasts want to inte- 
grate their DVRs into their home net- 
works, so make sure the DVR you 
rent or buy supports networking. 
TiVo Series2 and Series3 models 
($69.99 and up, plus monthly fees; 
www.tivo.com), for instance, can be 
integrated into home networks. 

Some DVRs require a monthly sub- 
scription to a service, and some don't. 
Subscription-free DVRs are great, but 
they may require a particular set-up 
or additional equipment in order to 
use the on-screen EPG (electronic 
program guide). For instance, the 
Panasonic model mentioned above 
doesn't require a subscription, but 
you must connect the unit to an 
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OTA (over-the-air) antenna and re- 
ceive a broadcast that includes EPG 
data. So check requirements on the 
DVR manufacturer's Web site. 

If you want TiVo-like features, such as 
the ability to record an entire season 
of a program without reruns, then 
your best option may be to get your 
recorder from TiVo, which often of- 
fers special deals. 

In order to record two shows at once 
or watch one show while recording 
another, the DVR must have a dual 
tuner. If you want to perform those 
functions, make sure the unit you buy 
or rent has a dual tuner, and while 
you're checking, see if either tuner 
can record in HD. You can find dual- 
tuner models with HD recording 
capabilities from satellite service 
providers, such as the Dish Network 
ViP622 ($199.99, plus monthly fees; 
www.dishnetwork.com). 

Make sure the recorder has the in- 
puts you need. If you want to con- 
nect your digital camcorder to the 
DVR and burn DVDs, you'll need a 
FireWire/iLink connection. 

Know that the recording time adver- 
tised for DVRs is misleading. A 300- 
hour DVR means that is how many 
hours you can record in standard/ 
long-play mode. If you record in a HD 
mode, then the number of available 
recording hours is drastically reduced. 



D Rent or own? 



□ Rent 

□ Own 



-O How much 
recording time? 

□ 40 hours 

□ 80 hours 

□ 100 to1 99 hours 

□ 200 to 299 hours 

□ 300 plus hours 






D How many tuners? 



□ Single 

□ Dual 



D Connect to your 
home network? 



□ Yes 

□ No 



□ Record in HD? 



□ Yes 

□ No 



□ Notes 



D ■ 

U ■ 



X 



Top 







Things To Know 

About 

Earphones 



f you just got a new iPod or other MP3 player this past holiday season, you 
might want to consider replacing the included earbuds with something nicer. 
Here is what you should look for when shopping for them. 



Comfort is the number one thing 
to look for in a set of headphones. 
That's right: not audio specs, not 
style, but comfort. In the long run, you'll 
much rather have earphones that you 
don't mind wearing throughout an en- 
tire workday than ones that irritate your 
ears (but match your iPod). Try on sev- 
eral types in an electronics store. You 
might find that you prefer earbuds to a 
style with over-the-ear cups, or head- 
phones with a back or top strap to ones 
that clip directly to your ears. 

Every type of earphone will 
sound slightly different, and they 
have specifications such as sensi- 
tivity, distortion, and frequency response 
to describe their measurable qualities. 
However, the shape of your ears is 
unique in the world. A pair of 'phones 
that sound exquisite to an audiophile 
friend may sound flat or odd to you. The 
only sure way to compare sound quality 
that's relevant to your ears is to listen to 
the same audio source with a variety of 
earphones at a store. And don't listen to 
an MP3 or other heavily compressed 



audio format when you test — bring or 
request a DVD-Audio, SACD, or at least 
a decent CD to listen to. You'll hear 
more nuance and a wider range of fre- 
quencies from one of those. 

Few earphones come with an in- 
line volume control, meaning 
one that's built right into the 
audio cable, but you should look for a 
set that has them. It's so much easier to 
push a slider or turn a wheel when you 
need temporary quiet than it is to poke 
around your audio device in search of 
the volume control. Better yet, if you 
buy earbuds with an inline volume con- 
trol, you'll be able to mute the audio 
when someone speaks to you without 
popping the buds out of your ears. This 
will save you from having to reseat your 
earbuds so that they're comfortable 
after your conversation. 

Think about how you'll use your 

earphones before you buy a set. 

If you're going to use them with 

a portable music player, don't buy 

power-hungry, over-the-ear headphones 



unless they use their own batteries. 
Otherwise, your MP3 player's battery 
life between charges may suffer. For a 
personal music player, look for ear- 
phones with a relatively high sensitivity 
rating, such as 100 decibels or more 
per milliwatt. 

If you have kids in the house, 
think about the possible dangers 
of earphones, just as you would 
about any product. Anyone can suffer 
permanent hearing loss after listening to 
music turned up too loud for too long, 
and tweens and teens are notoriously 
short-sighted about future conse- 
quences. Headphones and especially ear- 
buds really concentrate sound waves 
into the ear canal, so make sure that your 
kids aren't pumping up the volume. See 
docs.info.apple.com/article.html?artnum 
=303414 for information on how parents 
can limit how loud kids can crank their 
iPods. Very young children could poten- 
tially choke on earbuds, and kids of any 
age could get headphone cords tangled 
around their necks. And while ear infec- 
tions may or may not be transmissible by 
sharing earbuds, better safe than sorry. 
Wipe off waxy buildup and disinfect ear- 
buds occasionally. E3 

by Marty Sems 
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Family-Friendly 
Portable DVD Players 



Quell The Backseat Riot 
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nless you enjoy hearing a steady 
stream of whining and "Are we 
there yet?" from the back seat, 
you're probably ready to buy a 
portable DVD player before the 
first summer trip. Here are a few models 
with family-friendly features we like. 

Insignia NS-7PDVD 

$99.99 • www.insignia-products.com 

Realistically, a family-friendly player may 
simply mean that it's not so expensive 
you're afraid to let the kids use it. Back- 
seat duty will take its toll on portable 
electronic devices, and DVD players can 
only be built so tough. At $99.99 (and at 
this writing, on sale in Best Buy stores for 
$89.99), Insignia's NS-7PDVD won't break 
the bank should you need to replace it. 

At such a low price, you're not going to 
find a high-resolution picture or screen 
larger than 7 inches (measured diago- 
nally), but you will find a vibrant image in 
a size just right for viewing from a few feet 
away. This player has a brightness wheel 
so the kids can still see their videos even 
on a bright day. Two stereo speakers are 
onboard, plus dual headphone jacks so 
that two kids (or mom and dad) can 
enjoy a movie in silence. 

The NS-7PDVD can act as a jukebox and 
a digital photo album by playing MP3 
and JPEG files from discs. The battery's 
charge should last for about 2.5 hours, al- 
though the player has a 12V car power 
adapter for long cruises. Plus, an included 




Parental Controls 



Another family- 
friendly feature of 
some DVD players is 
the parental control 
setting. Once you set 
this to limit playback 
to movies rated PG or 
lower, for example, 
your children won't be 
allowed to view any 
PG-13 or R discs they 
may find in the back- 
seat luggage. Most 



players let you set the 
parental control in 
their setup or advanced 
setup menus. Browse 
the users manual to 
find out how to set 
a password and keep 
your budding prodigy 
from overriding the 
limits you set. 

Available settings for 
an Insignia IS- 
PDDVD7 ($199.99; 



www. insignia-products 

.com) player are: 

1 - "Kid Safe" 

2-G 

3-PG 

4 -PG-13 

5 - PGR (parents very 

strongly cautioned) 

6-R 

7-NC-17 

8 - "Adult" (no parental 

limit set) • 



remote and composite video and RCA 
audio cables mean you might be able to 
connect the player to your hotel room's 
TV and control it from across the room. 



can play more efficient WMA music files 
and Dolby Digital movie soundtracks. It's 
also shockproof, Philips says, so it won't 
skip as easily as some players will. 



Other than that, the DVP-FX810's specs 
are similar to the Insignia and Philips 
players. It comes with a remote, an AV 
cable, and a car power adapter. It doesn't 
support WMA files (the Philips does), but 
it plays JPEG photos and MP3 music files. 

Getting Friendly 

You'll find other players with family- 
friendly features such as built-in games or 
dual screens that allow two or more kids 
to enjoy a comfortable viewing angle. 
You may also find a package deal with a 
player, a free carrying case or car kit, and 
maybe even a DVD or two. Before you 
buy a bundled set, ask yourself whether 
you would be happy with the player even 
without all those extras. 

You may also run across players that per- 
manently mount on a vehicle's ceiling and 
have flip-down screens. These may add re- 
sale value to your SUV or minivan (as- 
suming they're professionally installed), 
but in some vehicles, they may be too 
high above kids' eye levels to be comfort- 
able to watch. If your goal is a cartoon ma- 
chine to help your kids tolerate those trips 
to Grandma's house, you don't want their 
pain in the neck to become yours. B3 



Philips PET320 

$129.99 • www.consumer.philips.com 

This frisbee-shaped player from Philips is 
totable compared to most rectangular 
players, which can resemble small laptops 
in bulk and heft. In contrast, the PET320 is 
just a little broader than a DVD itself. It's 
meant to be held in the hands and 
viewed up close, as its screen is only 3.5 
inches diagonally. That's fairly small, but 
because it has the same 320 x 240-pixel 
resolution as many players with larger 
screens, its picture doesn't look as blocky. 

The PET320's specifications are similar to 
the Insignia NS-7PDVD's above, including 
a 2.5-hour battery life, power and output 
cables, and stereo speakers; however, it 



SonyDVP-FX810 

$199.95- 
www.sonystyle.com 



by Marty Sems 



"Though it is designed for 
adults, its durability is cer- 
tainly built for kids," Sony 
says about its DVP-FX810. 
Boasting a 5.5-hour battery 
life and a screen that swivels 
and tilts to reduce glare, this 
player may overcome your 
hesitance to hand over a $200 
player to the backseat brigade. 

Sony's 8-inch screen is noticeably 
bigger than the Insignia's 7-inch, 
and Sony has long been known for 
the picture quality of its displays. 
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Know How 

Adjust Your Surround-Sound Speakers 



urround sound is a wonderful thing. It 
makes movies and HDTV more immersive 
by imitating reaMife audio. Of the sur~ 
round options, 5.1 -channel (five satellite 
speakers and one subwoofer for bass) 
audio is most common. However, some 
people prefer 2.1 -, 6.1 - or even 7.1 -channel 

formats. Regardless of how many speakers you use, setting 

them up correctly will make a lot of difference. 



First, put your speakers in the 
right place. Left and right 
front speakers should 
be equidistant both 
from the screen and 
from your sitting posi- 
tion, a few feet from ei- 
ther side of the screen. 
You may want to point 
them slightly inwards, 
toward your seating 
area. The center speaker 
(on 5.1 or greater setups) 
should be directly across 
from your viewing position. 
Most dialogue comes via the 
center channel, so try to place the 
speaker directly above or below the 
screen. The actual "surround" speakers 
(the rear ones) go directly to the left 
and right of your seating area, or just 
slightly behind, facing you. Sixth (or sev- 
enth) speakers in a 6.1- or 7.1-channel 
configuration go directly behind the 
listener. Subwoofer placement is less 




specific. Low frequency sounds 
are less direction-spe- 
cific, so put the sub- 
woofer anywhere that 
doesn't muffle or dis- 
tort the sound. 

Next, adjust each 
speaker's height. As 
much as possible, set 
the front speakers at 
ear level when you're 
sitting. Surround and rear 
speakers should be higher, 
at ear level when standing. 
You can invest in discreet ad- 
justable speaker stands or shelves, 
whichever you prefer. Again, subwoofer 



positioning is less particular, but the 
best place is on the floor or base of an 
entertainment center. If you have a 
"down firing" subwoofer (with the 
speaker cone underneath the enclosure) 
find a flat, hard surface, as that reflects 
bass better. 

To achieve the best audio from a sur- 
round setup, tweak your speaker set- 
tings on your AV receiver. Every 
manufacturer and model is different, so 
check your documentation for specifics, 
but you should expect to find at least 
balance and fade, bass and treble, 
speaker size, and dynamic range con- 
trols. Set balance and fade options, as 
well as any bass and treble knobs, to the 
center point so you don't throw off the 
soundtrack's delicate balance between 
each speaker. If you have a subwoofer, 
set any speaker size options to small re- 
gardless of the speakers' actual size. 
Large and medium settings usually di- 
rect the receiver to send low-frequency 
settings to the regular speakers, which 
should be a job for your subwoofer. 
Finally, set any available dynamic range 
control to its maximum setting so you 
don't limit the range of frequencies 
available to your system. 03 

by Gregory Anderson 



tweak your speaker 



settings 
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Your DVDs 

Have More To Show 

The Lowdown On DVD Players That Upconvert 




he purveyors of BD 
(Blu-ray Disc) and 
HD DVD players 
and media would 
have you think that 
DVDs are a dead 
technology with outdated specs. Instead 
of tossing your DVD library, satisfy your 
superior resolution cravings by coupling 
a relatively inexpensive (usually $100 to 
$300) DVD player that upconverts sig- 
nals with your HDTV for a near-HD- 
quality viewing experience. 

DVDs played on older DVD players can 
sometimes appear blurry, lack subtle 
color gradations, and have jagged borders 
between high-contrast images when 
viewed on HDTVs. That's because the 
DVD image needs to have extra pixels 
added in between the existing pixels to 
match the HD resolution of your HDTV. 

Most HDTVs have built-in video proces- 
sors that upconvert non-native resolu- 
tion media to fit your HDTV screen, but 
they don't always do the best job. A 
good-quality upconverting DVD player, 
on the other hand, features specialized 



video processors that convert the DVD 
image to the optimal resolution. 

Before explaining how DVD players up- 
convert an image, let's go over some ter- 
minology. Your HDTV displays video in 
one of three HD resolutions: 720p, 1080i, 
or 1080p. DVD video has a native resolu- 
tion of 480i. The "i" stands for interlaced, 
which is a method of displaying video 
using frames composed of alternating 
even and odd lines. The "p" in 720p and 
1080p stands for progressive scan, which 
displays video from odd and even lines at 
once so content more closely resembles a 
true-to-life image. 

DVD players that upconvert employ 
scaling and deinterlacing techniques to 
make the most of the DVDs displayed on 
your HDTV. These DVD players deter- 
mine the video source type and convert it 
to a format that looks great at your 
HDTVs native resolution. An upcon- 
verting DVD player takes the two fields 
that compose a single frame of interlaced 
content and threads them together to 
display all vertical lines in a single pass. To 
scale the DVD source material, DVD 



players that upconvert signals analyze the 
existing pixels and use algorithms to in- 
sert extra pixels to match the image reso- 
lution to your HDTV. Although the 
resulting image isn't true HD, it's signifi- 
cantly better than an unconverted image. 

Notable Upconverters 

The Toshiba SD 7990 ($149.99; www 
.toshiba.com) is capable of upcon- 
verting DVD source material to 720p, 
1080i, and even 1080p resolutions. 

The OPPO Digital DV-970HD ($149; 
www.oppodigital.com) is a bargain 
when you consider that it comes with 
an HDMI cable, which typically costs 
more than $100 separately. 

Before you take the plunge, make sure 
you get an HDMI or DVI cable. S-Video 
and composite cables can't handle an up- 
converted signal. Some upconverting 
DVD players let you pass an upconverted 
signal through component cables, but 
find out before you buy the player. 03 

by Andrew Leibman 
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Short & Straight 



The closer together your wireless audio compo- 
nents are, the better they'll sound. Wireless 
speakers usually sound fine when they're in the 
same room as their corresponding transmitter 
but may not do so well when you bring them 
outdoors for a barbecue. Likewise, a music 
system, such as Logitech's Wireless DJ ($249; 
www.logitech.com), may cover the whole house 
with a good signal when its transmitting unit is 
mounted on a shelf in a room in the middle of 
the main floor, but move that same transmitter 
to a distant corner of the basement, and you'll 
probably experience stuttering audio or a 
dropped signal. 



All Stove Up 



Many a perfect wireless layout has been 
thwarted by a big metal appliance in the way. If 
your multiroom wireless speaker system has to 
send a signal right through an oven or refriger- 
ator, your music won't sound very good. You 
won't need to borrow a nephew or neighbor to 
rearrange your wireless components, so move 
them and leave your heavy appliances alone. 



I've Got An Angle 



If you drill a hole perpendicularly through a 
board, you'll make a short hole in a matter of 
seconds. Now tilt the drill 60 degrees and try to 
bore another hole through the same board. 
Because you're drilling at a steep angle, it will 
seem like the wood is several times as thick. 
Your drill bit might not even be long enough to 
make it through. The same thing can happen to 
your wireless signal if there are walls between 
the transmitter and receiving unit or speakers. 
Imagine a straight line between your wireless 
components. Next, move one or more of the 
devices so that the imaginary line passes 
through walls nearly perpendicularly instead of 
at a shallow angle. 



Shut Off Those 

Afterburners, 

Maverick 



A sad side effect of this wonderful wire-free age 
is that your neighbors all have wireless net- 
works, speakers, and phones, too. There's an 
awful lot of crowding in the parts of the spec- 
trum wireless devices are allowed to use, and all 
it takes is one bad gizmo (or too many gizmos) 
nearby to interfere with others using a similar 
frequency. One prime offender is a wireless 
router with a "turbo" setting, which may boost 
its own range and signal strength at the expense 
of the reception of other devices in the neigh- 
borhood. If you have a router like this, try dis- 
abling turbo mode to see whether your wireless 
audio improves. 



You're Jamming Me M 



If you're getting pops, static, or whining 
through your wireless speakers or music 
system, move the speakers or receiving unit 
away from other electronics. A TV or computer 
monitor may generate a magnetic field that 
can play merry hob with wireless gadgets, 
especially if it's a cheaper brand that skimped a 
little on the shielding. Also, a 2.4GHz wireless 
network, cordless phone, baby monitor, and 
even a microwave oven may all interfere with a 
Bluetooth or 802.1 1b/g device. If your wireless 
system allows you to select various channels, 
try a different one. 








by Marty Sems 
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To Improve Your View 



HDTV 




f ! 



n variably, as you amble 
into the flashy HDTV 
section of your local 
consumer electronics 
store, you'll walk right 
past shelves of bland-looking HDTV ac- 
cessories. Sure, these accessories have 
multichannel audio, gold-plated connec- 
tors, nitrogen-injected insulation, and 
fully articulating mounting arms, but 
they just can't compete visually with 
their big-screen, flat-panel HDTV coun- 
terparts. Despite outward appearances, 
however, there are a handful of acces- 
sories that are absolutely vital to getting 
the most from your HDTV. 

1HDMI cables. A fully digital source is 
the key to that pristine high-defi- 
nition image you see on your HDTV, 
whether supplied by a Blu-ray or HD 
DVD player, DVR, set-top box, or other 
high-def source. To keep that signal as 
clean and sharp as possible, you'll need 
an HDMI cable to span between your 
HDMI-capable devices and your HDTV. 
This all-in-one cable carries uncom- 
pressed digital audio and digital video 
signals and supports the HDCP (High- 
bandwidth Digital Content Protection) 
protocol so you can view HD video even 
if it has content protection enabled. The 
Acoustic Research 6-foot HDMI cable 



($99.99; www.araccessories.com) is the 
perfect accessory to pass your digital 
signals between devices. 

Wall mount. There's no better way 
to show off your flat-panel HDTV 
than to mount it on the wall. Most con- 
sumer electronics stores sell a range of 
wall mounts that can help you really 
show off your flat-panel HDTV. The 
Sanus VisionMount Wall Mount, MF110, 
($199.99; www.sanus.com) is capable of 
holding flat-panel TVs up to 40 inches 
and 100 pounds. Once installed (retailers 
such as Best Buy typically offer installa- 
tion services), you can tilt the HDTV and 
rotate it up to six degrees in either direc- 
tion to ensure a perfectly level picture. 

Stand. If you'd rather not drill holes 
into your walls, a stand is probably 
the better option. A/V furniture manufac- 
turers offer a variety of stand types. You 
can get a triangular corner model, a model 
that includes a mount for flat-panel 
HDTVs, and stands that include shelves to 
handle the rest of your A/V gear. The 
Bell'O TV Stand AVS-622T ($499.99; www 
.bello.com) can accommodate HDTVs up 
to 63 inches and six A/V components on 
the two glass shelves, and it features a 
cable-management system to keep your 
wires tucked out of view. 




Surround-sound system. Although 
you might not immediately think of 
a surround-sound system as an HDTV 
accessory, movies and HD broadcasts, 
which are capable of 5.1 or better sur- 
round sound, will sound flat if you're 
only using the TV's built-in stereo (2- 
channel) speaker. For a more visceral 
viewing environment, pony up for a 6- 
channel or better surround-sound 
system. The Pioneer HTS-950NXT 
Home Theater System ($249.99; www 
.pioneerelectronics.com) consists of 
four floor-standing speakers (two front 
and two rear), a center channel speaker, 
a subwoofer, a progressive-scan DVD 
player, and a remote control. 

Universal remote. Get rid of that 
mountain of remotes with a pro- 
grammable universal remote. The Philips 
SRU 9600 eight-in-one universal remote 
($149.99; www.philips.com) features a 
back-lit LCD touchscreen that displays 
only the buttons necessary to control 
the device that you're currently oper- 
ating. The SRU 9600 also features a 
learning capability, which lets you point 
another device's remote at the SRU 9600 
to program it. B3 

by Andrew Leibman 
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HDTV 




uying an HDTV is 
a big decision. 
There are myriad 
options and no 
shortage of ac- 
cessory choices. 
And let's face it — 
you're spending a whole lot of money. 
We'll help you cut through the clutter 
and identify the key considerations 
in finding the right set for you and 
your family. 

1 Consider DLP. Rear-projection has 
been around a long time, but a rela- 
tively recent incarnation called DLP 
(Digital Light Processing) is making 
waves in the high-def world. DLP 
HDTVs cost about 35% less than plasma 
or LCD sets with similar screen sizes, and 
they provide equally spectacular pic- 
tures. DLP sets are a little thicker and 
heavier than flatscreen models (for 
example, the 56-inch Samsung HL- 
S5679W DLP TV [$3,299.99; www.sam 
sung.com] is 15 inches thick and weighs 
90 pounds), but in general, they are still 
considerably smaller and lighter than 
CRTs. If your room is big enough to war- 
rant a 60-inch television screen, ask 
yourself if 1 1 extra inches of floor space 
is worth a couple thousand extra dollars 
in the kids' college funds. 

2HDMI. With HDMI, a single, slim 
cord connects your DVD player or 
digital television receiver to your televi- 
sion. It supports all high-definition 
resolutions (720p, 1080i, etc.) and main- 
tains a digital signal throughout the 
process, avoiding the digital-to-analog 
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HDTV 



On Buying An HDTV 



conversion that can degrade image 
quality. It also carries digital multichannel 
audio, further eliminating the clutter and 
tangles that come with such a setup. 

3 Buy better cables. Very few home- 
theater components, including the 
most expensive televisions and DVD 
players, come with quality cables. Plan 
to spend an extra hundred dollars or so 
purchasing cables for the highest-reso- 
lution formats each device supports 
(usually HDAAI, but DVI and component 
are also HD-compatible). And don't buy 
the cheapest or shortest cable on the 
shelf. Low-quality construction invites 
electrical interference and unreliable 
connections, and they may not with- 
stand normal wear and tear as well as 
more expensive ones. 

4 Don't forget the tuner. By March 1, 
2007, all televisions, regardless of 
size, must ship with built-in ATSC 
tuners (also called HD tuners). But you 
may find models without them on store 
shelves for months afterwards. Unless 
you're certain you'll never want to at- 
tach an antenna to grab free local HD 
programming, make sure your model 
comes with the tuner. 

5 Don't hang it yourself. In most 
cases, it's best to hire a professional 
to hang your HDTV. A successful wall 
mount on regular drywall requires the 
right bracket, a correct alignment to 
wall studs, and a reliable attachment 
between the TV and its bracket. Brick 
or cinder block walls provide an even 
greater challenge. Most electronics 



retailers offer affordable installation 
services and usually guarantee their 
work. Unless you're willing to bet your 
big new investment on your carpentry 
skills, bring in the experts. 

Upconvert. Regular DVD players 
don't output high-definition video. 
You can purchase a Blu-ray or HD DVD 
player and wait for the studios to re- 
lease your favorites. Instead, consider 
purchasing a player that upconverts 
with special processing technology that 
converts SD material into almost-HD- 
quality signals. Many models, like the 
Philips DVP5960/37 ($89.99; www.phil 
ips.com), cost less than $100. 

Make yourself at home. Unless 
your family room is of warehouse 
proportions with walls of shimmering 
TV sets, you may not get the most re- 
alistic impressions of HDTVs at the 
store, unless, that is, you take advan- 
tage of Best Buy and other retail- 
ers' efforts to recreate realistic home 
environments in some stores. Try to 
preview your prospective HDTV in re- 
alistic surroundings and bring some of 
your favorite movies to see how they 
look on your set before you buy. 

Size it up. Finding a set that works in 
your room is a crucial part of your 
purchase. A small room and a couch 
near the TV means you should invest in 
a fairly small HDTV; a larger space with 
plenty of seating for friends and family 
requires a bigger screen. Use the three- 
to-five rule to calculate your optimal 
screen size. Measure the distance, in 



feet, from your TV's location to your 
viewing position. Multiply that number 
by three, and then by five. Those num- 
bers represent the minimum and max- 
imum screen sizes, measured in inches 
diagonally, for that space. For example, a 
10-foot span from your TV to sofa will 
accommodate screens between 30 and 
50 inches. 

9 Calibrate. When buying an HDTV, 
don't forget to factor calibration in to 
your budget. Any one of several DVDs 
can walk you through the process, in- 
cluding Joe Kane's Digital Video Essentials 
($24.99; www.videoessentials.com). You 
can also hire calibration from the retailer 
from which you bought your HDTV 
(prices vary according to retailer and in- 
stallation plan). Regardless, the results will 
be far better than the showroom settings 
many televisions ship with. 

Resolution isn't everything. 

# There's more to brilliant, sharp 
pictures than screen resolution; color 
reproduction, contrast, and refresh 
rates make a big difference, too. Make 
sure an HDTVs colors are consistently 
true to life. Next, watch material that 
features scenes with both dark and 
bright areas. Blacks shouldn't appear 
gray, and bright areas shouldn't wash 
detail away. Finally, watch action 
scenes carefully to make sure your new 
set can handle fast-moving material 
without jagged edges. 03 

by Gregory Anderson 
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HDTV Glossary 



alderdash! OK, HDTV 
jargon isn't that bad, 
but there are a few 
terms every shopper 
should know. Here's 
your cheat sheet. 

aspect ratio— Put simply, it's the shape of 
the TV's screen. An HDTV has a wider pic- 
ture than a traditional TV of the same ver- 
tical screen height. An HDTV has a 16:9 
aspect ratio, meaning that if its screen 
were 16 inches wide, it would be 9 inches 
tall. A regular 4:3 TV screen would be only 
12 inches wide at the same 9-inch height. 

HDMI — High-Definition Multimedia 
Interface is a new type of cable connec- 
tion. It can carry both high-resolution 
video and uncompressed, multichan- 
nel audio among HDTVs, home theater 
systems, and other components. HDMI 
cables are pricy, but they maintain top 
picture and sound quality. 

HD tuner— Some more expensive HDTVs 
have a built-in tuner for receiving local 
high-definition broadcast TV channels. 
Your TV doesn't need an HD tuner if you 
have cable or satellite service. Separate 
HD tuners and antennas are available for 
HDTVs without them. 

interlaced— When an HDTV displays an 
interlaced image, as in 1080i or 720i reso- 
lutions, it really shows you every other 
horizontal line of a frame of video (called 
a field) at a time. Sixty times a second, 
the TV displays the other field of the 
frame, meaning the lines not shown in 
the previous field. Interlaced video can 
seem to flicker and cause moving objects 
on-screen to have blurred edges. 

LCD— Like a notebook's screen, a liquid- 
crystal display HDTV uses a fluid crystal 




substance to form pixels of color in 
front of a backlight. LCDs may not be 
able to match plasma TVs' deep black 
and gray areas, but they're lighter, some- 
times less fragile, and considered easier 
to set up. LCDs also are catching up to 
plasmas in size and price and are ex- 
pected to supplant them in the market. 

plasma — Plasma TVs use a tiny tube of 
gas for each pixel. Electricity makes each 
pixel glow. Plasmas are still available in 
bigger sizes than LCDs and create deeper 
blacks and sometimes brighter colors. 
However, older or less expensive models 
can also suffer permanent screen damage 
if an unchanging image is displayed too 
long, such as a TV channel's stock ticker 
or parts of certain video games. 

progressive scan— A TV showing a pro- 
gressively scanned image, as in 1080p or 
720p resolutions, displays a full frame of 
video (both odd-lined and even-lined 
fields) all at once. Progressive-scan video 



looks sharper and doesn't flicker like in- 
terlaced images can. 

projection— Some large-screen HDTVs 
offer low-priced alternatives to LCD or 
plasma by using projection technolo- 
gies. These technologies vary, but all 
projection TVs throw light on a screen 
from the front or rear. This means 
they're a little to a lot bulkier than 
plasmas or LCDs, but some rear-projec- 
tion sets have stellar picture quality. 

viewing angle— No matter where you sit 
in front of an HDTV with a wide viewing 
angle, such as 170 degrees, its picture 
should look reasonably good. Test this 
before you buy. 

widescreen— A TV or monitor that's 
wider horizontally in relation to its vertical 
height — typically with a 16:9 aspect ratio 
for HDTVs — than an older 4:3 display. 

by Marty Sems 
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Inputs & Outputs 
On Your HDTV 



by Tracy Baker 



f you aren't using the 
right cables, you may 
not be getting high-defi- 
nition on your HDTV. 
Contemporary TVs and 
output devices have a veritable forest of 
inputs and outputs on the back, which 
makes it confusing when you try to pick 
the best possible connection. 

Inputs and outputs can be broken into 
the two broad categories of analog and 
digital, which are further divided based 
on their quality and the types of video 
signals they support. When comparing 
the video connections we mention here, 
keep the following things in mind: 

IGo digital. Digital is superior to 
analog, especially if you have an 
HDTV that uses digital technology 
(such as an LCD, DLP, or LCoS [Liquid 
Crystal on Silicon]). 

2 Look for the little "p." A progres- 
sive-scan HDTV that supports 480p, 
720p, and/or 1080p will produce images 
superior to interlaced images (480i, 
1080i) when you compare the same res- 
olution numbers: 480p is superior to 
480i; 1080p is superior to 1080i. 720p 
isn't necessarily better than 1080i, al- 
though it may be with an all-digital set. 

All resolutions are not high-defini- 
tion. 720p, 1080i, and 1080p are 
high-definition resolutions, but 480i and 
480p are not. That means a DVD player 
that outputs 480p is not sending a high- 
definition signal to the HDTV. 

Now that you know the basics, let's see 
how the various connections stack up. 




Also called: Coax, coaxial • Type: Analog 
Quality: Worst • Signals Supported: 480i only 
Outputs typically found on: Nearly everything 



RF (Radio Frequency) 

If you see a silver jack with threads on 

the back of your video output device, 

avoid using it at all costs. This RF connection was fine before composite 

video jacks became ubiquitous, but is wholly unsuitable for delivering 

quality video to an HDTV. 




Don't confuse an RF connection with the 

coaxial cable that comes from your digital 

cable or satellite television provider. Those 

cables can carry 480p and high definition 

channels because the channels use a digital 

signal instead of an analog RF signal. Some 

HDTVs have integrated tuners that let you attach the cable from the wall directly 

to the back of the HDTV, but you are actually getting a digital signal, not an analog 

one. RF outputs on the back of DVD players, VCRs, and other video output devices 

don't use digital signals, which is why the quality is so bad. 



Comoosite 



These yellow-colored jacks (the red 
and white jacks next to it are for stereo 
audio) are common to nearly every video 
output device manufactured today but offer only 
slightly better quality than an RF connection. 
Composite connections are incapable of car- 
rying a progressive-scan 480p signal, let alone a 
high-definition signal, so HDTV owners should 
avoid them whenever possible. 



Also called: RCA • Type: Analog 

Quality: Poor • Signals Supported: 480i only 

Outputs typically found on: Nearly everything 
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S-Video 



: 



S-Video is a big step up from composite 
in terms of quality because where com- 
posite squeezes the entire video signal 
into a single cable, an S-Video connection separates 
the brightness information in the signal from 
the color information. This leads to sharper 
and more vibrant video than composite is ca 
pable of, but S-Video can't support 480p or 
any high-definition signals. 



Also called: DIN 4 • Type: Analog 
Quality: Good • Signals Supported: 480i only 
Outputs typically found on: DVD Players, 
game consoles, set-top boxes 



VGA 

(Video Graphics Array) 




Also called: YPbPr, YCbCr • Type: Analog 
Quality: Excellent • Signals Supported: 480i, 
480p, 720p, 1080i, 1080p 
Outputs typically found on: DVD players, 
modern game consoles, set-top boxes 



Component 

Component video divides the video 
signal into three cables, dedicating one 
to brightness and contrast data, another 
to blue color data, and the third to red 

color data (greens are created by deducing what is missing from those three sig- 
nals). Keeping these signals separate lets them maintain much more quality as 
they travel to the output device, so the video quality is dramatically better than 
that of S-Video. Component connections are also extremely versatile because 
the cables handle every type of video signal currently in use, but it can't sup- 
port HDCP (High Bandwidth Digital Content Protection; more on that 
later). If you run out of DVI or HDMI inputs on the back of 

your HDTV, connect your least-used devices using 
component or VGA and save the all-digital 
connections for the high-definition play- 
back equipment you use most often. 







Also called: DVI-D • Type: Digital 

Quality: Best • Signals Supported: 480i, 480p, 

720p, 1080i, 1080p 

Outputs typically found on: Modern DVD 

players, modern game consoles, set-top boxes 



DVI 

(Digital Visual Interface) 

DVI is an all-digital interface, so it de- 
livers better video quality than either 
VGA or component video and is highly 
recommended for your HD devices. 



Most modern devices with DVI inputs and 
outputs support HDCP. HDCP is a copy pro- 
tection scheme (like Macrovision that's used on 
DVDs) that lets movie studios and other digital content 
providers use an ICT (Image Constraint Token) that disables high-definition 
output and lets the device output only a 480p signal if neither the output de- 
vice nor the input device supports HDCP. Although the ITC flags are not cur- 
rently used by major studios or broadcasters, if you buy a product that doesn't 
support HDCP, you may lose your ability to play HD broadcasts and HD-DVD 
and Blu-ray content in the future, even if you have an HD player and an HDTV, 
if the content providers exercise their option to implement HDCP. 





Also called: RGB, D-Sub, 15-pin 
Type: Analog • Quality: Excellent 
Signals Supported: 480i, 480p, 720p, 
1080i, 1080p 

Outputs typically found on: Modern 
game consoles (with optional adapters), 
some DVD players 



This is the same 
type of video 
connection com- 
puters have used 
for decades, but that 
doesn't mean it skimps on 
quality. VGA generally delivers video 
that is as good or better than that of 
component because it separates 
color and brightness data just like 
component does but usually has 
higher-quality connection plugs and 
ports. Unfortunately, because it is 
analog, it doesn't support HDCP. 



HDMI (High-Definition 
Multimedia Interface) 



Also called: N/A 

Type: Digital • Quality: Best 

Signals Supported: 480i, 480p, 720p, 

1080i, 1080p 

Outputs typically found on: Modern 

DVD players, modern game consoles, 

set-top boxes 

v J 

HDMI is the Rolls-Royce of video con- 
nections because it not only provides 
the same pure digital signal that sepa- 
rates DVI from its analog counter- 
parts, but also handles a digital audio 
signal using the same cable. 
HDMI devices can also 
use HDCP copy 
protection, so 
keep that in 
mind when 
buying HDMI- 
equipped devices. 
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Lessons In HDTV 



It's The Mirrors 



f you've seen the TV commercials with the cute little girl 
and her elephant, you probably know something about DLP 
(Digital Light Processing) technology: "It's the mirrors." 
What's special about DLP, and how should it factor into 
your HDTV buying decisions? 

At its heart, DLP is a projection technology. Each DLP television contains a 
small mechanism that incorporates up to 2 million tiny mirrors, each less than 
one-fifth the width of a human hair. The mirrors oscillate independently a few 
thousand times a second, turning each pixel on and off. A color wheel filters 
the tiny image and then projects it onto the back of your screen. A nifty con- 
traption, to be sure, but what does it deliver in practical terms? Three things: 
large screens, a great picture, and a good price. 

We all like large screens; they make movies more immersive and our favorite 
shows more visually appealing. And they make it comfortable to share our 
favorites in large rooms with plenty of friends and family. But sets with big 
screens have traditionally had two limitations. They were either prohibitively 
expensive or impractically bulky. Very large (60-inch) plasma and LCD sets 
can run into five figures. Similarly sized traditional projection models often 
sit 5 feet high, 4 feet deep, and weigh over 300 pounds. The 61 -inch Samsung 
HL-S6187W DLP model, however, costs $2,899.99, is 17 inches deep, and 
weighs just 81 pounds. DLPs aren't flat enough to hang on the wall, but if you 
can spare a foot of shelf space, you might save a couple thousand dollars. 

High-definition DLP displays compete with the best flatscreens in image 
quality. DLP manufacturers such as Samsung and HP were among the first to 
market TVs with 1080p resolution (the highest high-definition resolution) and 
consistently rate among market leaders in contrast, sharpness, and color 
quality. You should judge quality for yourself, not only because it's always a 
good idea anyway, but also because a small minority of people experience a 
screendoor effect with DLP pictures. For those unlucky few, the mirrors' rapid 
movement creates a visible fluctuating grid that distracts from image quality. 
The effect is rare, but you'll know immediately whether you're affected. 

For most of us, size and quality co-exist in a balancing act with price. We're usu- 
ally willing to trade a little of one for a significant difference in another. And 
that's where DLP shines. You certainly won't get a bigger screen with compa- 
rable quality for a lower price without lugging a behemoth into the family 
room. DLP generally provides the best value for the money in terms of screen 
size and image quality, sacrificing a little thickness in the bargain. That's some- 
thing worth advertising. E3 

by Gregory Anderson 




^ 



V 



Qs 



^ 




> 







First Glimpse / March 2007 39 



Your Home Theater 
Go-To Guys 

Best Buy's Magnolia Home Theater Premium 
Installation Services 




Westinghouse LVM-47wl 
$2,499 • www.westinghouse.com 




t wasn't long ago that setting up your average TV and stereo involved little more than plugging them in and pressing 
the power button. Now, to get even a basic multichannel audio and HD video system up and running, you must pur- 
chase a variety of audio and video cables, connect your audio and video systems, and configure the settings on a rack- 
load of components before you can even begin to relax in front of your favorite movie or TV show. 

Back in the day, setup was a cinch, but we've come to expect a lot more from our home entertainment. As a result, at- 
tempting to set up a high-fidelity and high-definition home-theater system on your own can be a daunting and time- 
consuming task fraught with frustrating delays and sometimes disappointing results. Enter Best Buy's Magnolia 
Premium Home Theater Installation, available at all Best Buy stores equipped with a Magnolia Home Theater. The ser- 
vice lets you sit back and envision your ultimate viewing and listening environment, while leaving the design, configura- 
tion, and installation to Magnolia's trained experts. 






Above & Beyond 

Unless you're located on the West Coast, 
you may not be aware that Magnolia has 
been a premium A/V equipment dealer 
for more than half a century with 20 
standalone stores. The company is 
known for offering enthusiast-grade 
equipment and brands in tandem with a 
personalized customer service team that 
sees you from the initial design phase 
through to the final installation and con- 
figuration of your purchased equipment. 
And Magnolia's experts aren't finished 
until your home theater meets or ex- 
ceeds your expectations. 

Best Buy has partnered with Magnolia 
to offer premium sales and customer 
service to folks interested in premium 
audio and video gear. 

In-home consultation. If you've ever felt 
intimidated by the rows and rows of TVs 
or home-theater systems with little more 
than lists of specs and price tags to differ- 
entiate them, then Magnolia is here to 
help. Magnolia offers an in-home consul- 
tation service to help you map out your 
ideal home theater before you even set 
foot in the store. If you have a Best Buy in 
your area that has a Magnolia Home 
Theater, then schedule an appointment 
by calling 1-888-MAGNOUA (1-888-624- 
6654) or by visiting your local Magnolia 
Best Buy and speaking to a Customer 
Specialist. For a list of Best Buy stores 
with a Magnolia Home Theater, visit 
www.magnoliaht.com/bbystorelocator/, 



choose your state, and then browse the 
list for a location near you. 

If you opt to have the in-home consulta- 
tion, Magnolia's experts spend roughly an 
hour helping you build your dream A/V 
system. The experts perform a preliminary 
walk-through of your home, discussing 
with you the possibilities and problem 
areas that exist. They'll also offer advice on 
choosing the products that meet your 
specifications and help you keep it all 
within budget. The cost of the service, 
which includes a detailed estimate of 
costs and a diagram of the proposed 
layout, is $100. If you purchase your 
equipment at Best Buy and spend more 
than $499, you can apply the cost of your 
consultation toward the purchase. 

In-store experience. The experts at a 
Magnolia Best Buy give you more than 
specs and prices to go on, whether 
you're looking for a new HDTV, a new 
home-theater system, or some other 
A/V component. Each Magnolia Best 
Buy features a Magnolia demo room, in 
which you'll see and hear firsthand what 
a high-performance home-theater setup 
should look and sound like in a com- 
fortable living room-like setting. 

The Magnolia Home Theater section of 
Best Buy also features premium brands, 
some of which you may not be familiar 
with. Brian Savoy, a Magnolia Home 
Theater professional installer, described 
brands like Vienna Acoustics and 
Martin Logan as "the Ferrari and 
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Price Breakdown 



Available Services 



Magnolia offers a fairly com- 
plete list of professional 
installation services that feature a 
clear pricing scheme so you can 
make sure you get a system that fits 
your lifestyle and your budget. 

• In-home system design and 
layout consultation: $100 

• TV and video setup: $100 

• Home-theater setup: $200 

• Flat-panel TV and projector 
mounting 

20 inches and under: $300 

21 to 32 inches: $400 
33 inches and up: $500 
Front projector: $600 

• In-wall speaker installation 

One speaker: $100 
Three speakers: $200 
Five speakers: $300 
Up to seven speakers: $400 

• Universal remote programming 

Harmony remote: $150 
Other universal remote: $300 



Lamborghini of the consumer elec- 
tronics world." (Mainstream consumer 
electronics brands, such as Sony, 
Panasonic, and JVC, are also available in 
the Magnolia Home Theater.) Another 
thing you won't find anywhere else is 
Magnolia's dedication to educating the 
customer in the proper operation and 
use of the components in question. 

Each Magnolia expert that you'll en- 
counter will ask you questions to ascer- 
tain what it is that you ultimately want 
out of your home-theater system and 
how your current gear, or the gear you're 
looking at, is shaping up in that regard. 
Having set up thousands of home the- 
aters, the Magnolia experts will make sure 
that if you walk out of the store with a 
particular component, you'll also have 



Magnolia offers a range of flexible 
and comprehensive services to 
help you realize your ideal home-the- 
ater system. 

Consultation: Magnolia will con- 
sult with you to design and lay out 
your home-theater plans. 

Delivery and setup: Magnolia's 
installation experts will deliver your 
purchases, connect the new and old 
components of your system together, 
hide the wiring where possible, and 
dress the exposed wiring. 

TV mounting: Magnolia will 
mount your TV to the wall or ceiling 
of your choice and make sure the ex- 
posed cables are neatly dressed. 



the proper cables, accessories, and inci- 
dentals to make it work. The Magnolia 
expert will also make sure you're well-in- 
formed about the product you're pur- 
chasing. For instance, if you purchase a 
new HDTV, the Magnolia expert can in- 
form you about the local availability of 
digital cable, satellite, and OTA (over-the- 
air) services. 

In-home installation. Savoy explained 
that, while it's not impossible to install 
and configure your home theater so that 
it looks and sounds its best, "it's just like 
changing your own oil: Some people can 
do it very well, but for most of us it's 
easier to pay 30 to 40 bucks and get it 
done at Jiffy Lube." Magnolia's basic video 
setup starts at $100 and includes the 
plugging in of equipment, assembly and 
installation of stands or mounts, and the 
configuration and setup of all video 
equipment, including older components 
and even items you didn't buy at Best 
Buy. This service also includes profession- 
ally calibrating your HDTV, a service that 
can typically cost $300 or more. 

Magnolia's experts are also adept at set- 
ting up and optimizing your home-the- 



Speaker installation: Magnolia can 
help you install in-wall speakers for 
whole-house audio systems. 

Universal remotes: Magnolia can 
program a universal remote to control 
your entire system. 

Extras: Other Magnolia installation 
services include furniture assembly, 
the integration of a single component 
into your system, installation of a 
single in-wall or concealed wire run 
or a multiconductor video cable run, 
projector screen installation, installa- 
tion of an outdoor speaker, installa- 
tion of an extra room of sound, and 
optimization of your home theater. 
Prices vary. • 



ater audio system, installing speakers, run- 
ning wires through walls or under your 
carpet, and programming your universal 
remote. They'll even help you arrange the 
furniture in your living room to help you 
get the most enjoyment out of your 
home-theater system. 

One Stop Shop 

You already know that you can get the 
products you want at Best Buy, and now 
you know that you can get it all installed 
and configured with the help of Best 
Buy's Magnolia Premium Home Theater 
Installation service. But the services don't 
stop there. For computer-related items 
that work with your home-theater 
system, such as Slingbox; Media Center 
PCs; and HDTVs, DVRs, and other A/V 
equipment that comes with networking 
capabilities, the Magnolia experts will 
work with Best Buy's Geek Squad to make 
sure everything is working nicely to- 
gether. Perhaps the most important as- 
pect of the service is that Magnolia's 
experts will teach you to become the ex- 
pert of your own home theater. \H 

by Andrew Leibman 
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Traditional Styling 







Weight Limit 



Television stands have size and weight limits, so 
if you already have a big-screen television (or 
have one in mind), make sure the stand you 
choose is rated for the size and weight of the 
TV. For instance, the Bell'O AVS-2663 ($799; 
www.bello.com) holds televisions up to 63 
inches and 250 pounds. If you're adding your 
HDTV to an existing home theater, you may 
wish to add the Bell'O Audio Tower (AT-2567; 
$599) and Speaker Stands (SP-224; $230), which 
match the TV stand. 



Ideal vs. Real 



Floor models in stores and pictures online never 
show wires. In real life, we have set-top boxes or 
digital cable receivers, stereo receivers, game con- 
soles, DVRs, and DVD players. As much as we'd 
like an elegant, clutter-free stand on which to 
place our new HDTV, the reality is those compo- 
nents need a place to sit, and they all have wires 
and cables. When shopping for a stand, make 
sure it has a wire-management system, so you 
can discreetly tuck the wires from view. If you 
have multiple electronic devices, you'll need 
shelves on which to place them. And if you opt 
for an enclosed cabinet, you'll appreciate pre-cut 
holes for wires or removable back panels. 



A Little Search Help 



To see what stands go with what size and style of 
HDTVs, visit BestBuy.com. From Electronics, click 
Televisions and scroll to the link for Television 
Furniture And Mount Finder. Click that link to 
open a new window: On the left, select the TV 
size and then select the TV Type (Tube, Flat, or 
No Preference). When you select a price range, 
you'll see a list of stands in the right pane. We se- 
lected a 46-inch, flat TV with no price preference, 
and the finder returned numerous options. We 
liked the Sony TV Stand for 50- and 55-inch 
WEGA TVs ($349.99; www.bestbuy.com). The 
metal frame with glass shelves is elegant and has 
a wire-management system. 



Mount HDTVs 
Without Holes 



To "mount" your HDTV, you don't have to drill 
holes, nor do you necessarily need a wall. Look 
for a floor stand, such as the Samsung Floor 
Stand For 42-inch Plasma TVs ($699.99; www 
.bestbuy.com), or a media center, such as the 
Crate & Barrel Loop Media Center ($598; www 
.crateandbarrel.com). The Samsung stand is a 
pneumatic lift, and you can increase or decrease 
the height of the TV by 20 inches. The stand also 
swivels right or left for various viewing angles. 
The Loop Media Center lets you mount plasma 
or LCD TVs up to 50 inches to its high, solid-oak 
back. The cabinet beneath stores your electronic 
components, and the cubbies tucked into the 
sides of the high back hold 75 DVDs so you can 
keep your movies organized and out of sight. 



Perhaps you're not moved by contemporary 
styling. Take a look at traditional favorites, such 
as the Media Cabinet collections at Ethan Allen. 
We liked the features in the British Classics HT 
Series 400 ($1,199; www.ethanallen.com). This 
Cardamon-colored cabinet (25 x 64 x 22 inches 
[HxWxD]) will easily accommodate your 
widescreen TV and any components you add 
will sit on the adjustable/removable shelf be- 
hind the two pair of pocket doors. The enclosed 
cabinet has removable back panels and wire ac- 
cess so you can hook your set-top box, DVR, BD 
(Blu-ray Disc) player, and game console to the 
back of your TV with ease — not to mention ac- 
cess the power outlets. 




by Kathryn Dolan 
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cool iPod accessories 






cool iPod accessories 



ust when we thought we'd seen every possible dock, 
speaker, case, skin, adapter, headphone, toy, and other ac- 
cessory ever made for Apple's various iPods, another wave of 
innovatively designed add-ons crashes ashore, soaking us with 
even more choices. The surging momentum of the iPod-acces- 
sory market shows no signs of ebbing, either, despite estimates from 
industry experts that 3,000-plus accessories already exist and the mar- 
ket's value already stands at $1.5 billion to $2 billion. 

Although this is good news for accessory makers, the better news for consumers is 
that as Apple will likely sell its 100 millionth iPod this year, the quality and creativity 
that designers are pouring into their accessories should only improve with growing 
sales. If there's anything negative about the burgeoning popularity of 
iPod accessories, it's that there may be too many iPod orna- 
ments to choose from. To narrow your choices a bit, 
we're here to help. 

In a quest to track down some of the 
coolest, most unique, and practical iPod 
accessories available from Apple and 
third-party makers, we turned to online 
retailers, such as BestBuy.com, iPod- 
centric sites such as iLounge.com; and 
scores of other iPod-related resources. 
Our accessorizing journey led us to 
iPod-accessory veterans, including 
iHome, DLO, Belkin, and Griffin Tech- 
nology, and household names such 
as Klipsch, Logitech, JBL, and others. 
Along the way, our paths crossed the 
truly whacky (BlueBox's mijam Guitar, 
$30; www.b2stuf.com), the wireless 
(Logitech's FreePulse Wireless Head- 
phones, $99.99; www.logitech.com), 
and the woof (Hasbro's l-Dog, $29.95; 
www.hasbro.com). 



On the following pages, you'll find our 
accessory picks in articles for cases and 
skins, docks (including models with 
speakers, alarm clocks, chargers, etc.), ac- 
cessories under $25 (headphones, arm- 
bands, etc.), and accessories over $25 
(FM transmitters, auto kits, etc.). We've 
also compiled our own Top 5 accessory 
list by scanning across all categories, as 
well as put together a refresher on the 
iPod's various generations of models and 
tips for caring for your own player. 




Overall, there may be as much diversity 
in design, functionality, and perfor- 
mance among iPod accessories as there 
is in any other consumer electronic cat- 
egory, including digital cameras, cell 
phones, and televisions. For example, 
for less than $25 expect to find every- 
thing from Slappa's NBA-decorative 
Gripper skin ($14.99; www.slappa.com) 
to Handstands' The Core ($4.99; www 
.handstands.com) for wrapping your 
headphone cord up to a 1 -ounce bottle 
of iCIeaner Scratch Remover ($14.95; 
www.ipodcleaner.com). For more than 
$25, we found accessories such as 
Griffin Technology's iKaraoke adapter 
($49.99; www.griffintechnology.com); 
XtremeMac's customizable Luna alarm 
clock ($149.95; www.xtrememac.com); 
DLO's tiny, eye-catching PowerBug 
charger for the iPod shuffle ($20; www 
.dlo.com); Memorex's 8.4-inch iFlip 
video player with integrated dock 
($199.99; www.memorexelectronics 
.com); and a Gracie's Gear women's 
long tank top ($38; shop.graciesgearand 
training.com), complete with Power 
Pouch to hold your iPod while you're 
working out. 

If these accessories don't get your play- 
er's volume pumping, maybe a gorgeous 
Argentinean full-grain leather ivolution 
Silver case with optional text engraving 
from Vaja ($240; www.vajacases.com) 
will. Or perhaps Otterbox's waterproof 
(to 3-foot depths) case and headphones 
(various prices; www.otterbox.com) are 
more your player's speed. Otherwise, 
we can always find a place for Speck 
Products' stylish, old-school SpeckTone 
Retro speaker system ($149.85; www 
.speckproducts.com/specktone) or 
DLO's HomeDock Deluxe ($149.95; 
www.dlo.com), which lets you view and 
select your iPod music via a TV screen 
and remote, or 03 

by Blaine A. Flamig 
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Your iPod 

Find The Right Size & Style For You 



t's tough picking the right accessories for an iPod because there are so many from which to choose. But selecting the right iPod 
is no easy task either. Each of the three iPod models has its own appeal. 




iPod nano 

2GB; up to 500 songs 
Silver 

$149 



4GB; up to 1,000 songs 
Silver, blue, black, 
pink, green 
$199 



8GB; up to 2,000 songs 
Black 

$249 



You can play music for up to 24 hours on the nano and recharge it to 80% capacity 
in just 90 minutes and full power in roughly three hours. Or, use the nano to view 
up to 25,000 photos on the 1. 5-inch display. The nano, a svelte quarter-inch thick, 
comes with a dock adapter to fit a range of iPod accessories. 



iPod shuffle 

1GB; up to 240 songs • Silver • $79 

Use the built-in clip in the half-ounce shuffle 
to attach the player to a belt, lapel, purse, or 
anything else you're wearing. You can listen to 
your playlist in the order in which you down- 
loaded the songs from iTunes or hit the shuffle 
switch to mix up the songs. 



5G iPod 

30GB; up to 7,500 songs 

Black or white 

$249 



80GB; up to 20,000 songs 

Black or white 

$349 



The 2.5-inch display makes the 
iPod a popular choice for those 
who want to watch TV shows 
and videos on their music 
players. The 30GB iPod yields 
14 hours of music or 3.5 hours 
of video playback on a single 
charge, and the 80GB iPod al- 
lows for up to 20 hours of 
music and 6.5 hours of video. 
You also can customize the 
menus and set a maximum 
volume limit. 
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All iPods come with earphones, and you can get the players engraved free when you order them from the Apple Web site 
(www.apple.com/ipod). When the battery no longer holds a charge, you'll need to send your iPod to Apple, and for $59, plus $6.95 
shipping and handling, Apple will replace the rechargeable Li-Ion battery. 123 

by Rachel Derowitsch 
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Safeguard Your iPod 

With A Touch Of Protection & Personality 




f we've learned any- 
thing since Apple 
released its first 
iPod, it's that some 
iPod owners care 
nearly as much about 
how their players look as 
they do about the music they choose 
to load. Even if you're an iPodder 
strictly for musical reasons, you owe it 
to yourself to show off your iPod with 
a case or skin that also protects it 
from from dirt and dust and from 
scratches and potential harm. The 
cases and skins here are just a few of 
the thousands available. 

OtterBox For iPod video 

$49.95 • www.otterbox.com 



If even water isn't off limits 
for you and your iPod, Ot- 
terBox's waterproof (sub- 
mersible to 3 feet) cases are 
for you. Scuba diving is a 
no-no, but you can use Ot- 
terBox's various iPod cases 
with the company's water- 
proof H20 Audio head- 
phones ($39.95) for a dip in 
the pool or wading along 
the beach. OtterBox con- 
structs its clear cases from 
high-impact polycarbonate, offering 
protection from sand, dirt, dust, and 
physical drops. A thin, polycarbonate 
membrane covers the Click Wheel, 
while a belt clip bundled with 30/60/ 
80GB iPod video cases also manages 
headphone cords. 




Slappa NBA iPod 
Cases 

Gripper, Neojacket, 
SlipScreen 
$14.99 to $19.99 
www.slappa.com 

B-ball fans know NBA action 
is "fantastic," but so are 
Slappa's National Basketball 
Association-flavored cases 
and skins. Available for the 
1G shuffle, mini, and 5G video iPods, 
Slappa's silicone Gripper (neck lanyard 
and belt clip included); neoprene, 
rubberized-polyvinyl Neojacket; and 
polyurethane SlipScreen covers are 
available for most NBA franchises, in- 
cluding our beloved Cleveland Cavaliers. 
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Starting at $14.99, 
these cases make a 
great gift for the 
bailer in your life 
or just for when it's 
time to get your 
game on. 



Vaja ivolution Silver 

$240 • www.vajacases.com 

If you seek a case that exem- 
plifies style, sophistication, 
and elegance, Vaja's full- 
grain cowhide leather covers 
in Aniline, Caterina, Floater, 
Vaquero, and Vitelino vari- 
eties fill the bill. Vaja says 
its leather comes from Ar- 
gentina's top 10%, and Vaja 
doesn't alter it, either, leav- 
ing natural markings and 
characteristics to show through. Vaja 
cases are available for all iPod models, 
but we're keen on the ivolution case, 
which you can customize with your own 
color scheme and personalized text or 
graphic. Topping the case off are dash- 
ing silver appliques around the display 
and Click Wheel. Classy. 

GelaSkins Skins 

$12.95 to $14.95 • www.gelaskins.com 

If you're a conservative-by-nature 
iPodder who refrains from drawing 





attention to herself, Gela- 
Skins' eye-popping, artist- 
rendered skins probably 
aren't your speed. Con- 
versely, if you're the adven- 
turesome type with an eye for 
artistic expression and a desire 
to make a bold statement, 
you've found a new best friend 
for your iPod. Crafted from vi- 
nyl and 3M adhesive technol- 
ogy, GelaSkins' covers 
may be the ultimate 
iPod eye candy. Mod- 
els are available for all 
iPod versions, as are 
optional GeleScreens 
($6.95 for two) for dis- 
play protection. Better still, 
buy three GelaSkins and get 
one free. 

ifrogz Tadpole 

$19.99; $24.99 with protective screen 
www.ifrogz.com 

ifrogz has scores of eclectic cases and 
skins for adults, but it's the durable, easy- 
to-grasp silicone Tadpole you'll want if 
you have kids and an iPod video. The 
case's dual handles are perfect for smaller 
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hands, and the rubberized exterior will 
give you peace of mind knowing your 
player and its screen are well-protected 
from little fingerprints and drops while 
your kids watch movies and cartoons in 
the backseat during long car rides. The 
Tadpole comes in six colors, and ifrogz 
has hundreds of decals to jazz up the 
Click Wheel or customize your own. (For 
more information on the Tadpole, check 



out this month's "Kids & Technology" on 
page 71.) 

The Plasticsmith tux for iPod 

$25 • www.plasticsmith.com/tux 

Though technically not a case or skin, the 
tux for i Pod's slotted-panel design still of- 
fers some protection while giving your 
music player a strong leg to stand on. 
Constructed of flame-polished clear 
acrylic, the tux comes in Upright and Tilt 
(22 degrees) models, as well as black and 
white versions. The stand has rubberized 
feet on the bottom so your iPod won't 
skirt across your desktop after you plug in 
headphones, an FM transmitter, or other 
accessory. Unfortunately, models are only 
available for iPods with a docking con- 
nector and less than 30GB storage. B3 

by Blaine A. Flamig 
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» www.ihomeaudio.com 



Dynamite iPod Docks 

When Your iPod Needs A Home Away From Your Pocket 



®ne of the cleverest de- 
sign features in all 
but the earliest gen- 
erations of iPods is 
the dock connector. 
This is a socket that 
handles power, digital data, 
and the audio stream and allows iPods to 
interface with a number of accessories. 
Among the most flexible are docks, all of 
which charge the iPod and many of 
which double as players. If you're in the 
market for one, check these out. 

Altec Lansing inMotion iM7 

$249.95 • www.alteclansing.com 

Altec Lansing offers a range of docks in 
its inMotion line, but this one is the 




cream of the crop. Looking like a 
rounded pillow with speaker grills, it 
features an adjustable cradle that will 
accommodate nearly any MP3 player 
with earbud/headphone jacks that fit 
3.5mm inputs. We especially appreciate 
the slot on the unit's back for storing 
the remote control. The iM7's stereo 
audio performance is clear and detailed, 
but its secret weapon is a built-in sub- 
woofer that extends its frequency range 



beyond what you'll find in most table- 
top systems, providing a beefy, thump- 
ing low end to your tunes. 

DLO HomeDock Deluxe 

$149.99 • www.dlo.com 

If you'd rather play your iPod through 
an existing sound system, this is the 
dock for you, especially if you have a 
home-theater setup. It's a sleek, glossy 
platform that serves as a perch for 
your iPod and the included remote 
control. With the back-panel connec- 
tions, you can route audio to your re- 
ceiver and, if you wish, video to your 
TV. The on-screen interface is superb, 
comparable to anything we've seen in 
DVD players, and lets you navigate and 
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select music, movies, and photos from 
across the room. 



DLO TransPod 

$99.99 • www.dlo.com 

A docking solution for the road pre- 
sents unique requirements, and the 
TransPod integrates everything you'll 
need into a single gadget. It's a cradle 
that mounts in your vehicle, charges the 




iPod through the lighter socket, and 
broadcasts the audio through your 
radio on an empty FM frequency. We've 
tried other FM options, and this is the 
by far the best, maintaining a loud, clear 
signal free of interference even in a 
crowded radio market. 

Home iH5 Clock Radio 

$99.99 • www.ihomeaudio.com 

Here's a new twist on an old classic. 
Available in white or black, the iH5 adds 



iPod compatibility to what 
you expect from a clock 
radio. That includes a sleep 
timer, if you like to drift off 
to soothing sounds. If you 
want a bigger sound than 
what the built-in speakers 
provide, the back of the unit 
includes a line out to send the 
audio to external speakers. The 
iH 5 will not only lull you to 
sleep and wake you up but also 
ensure that your iPod is charged 
and ready to go for the day. 




JBL Radial 

$299.95 • www.jbl.com 

It may look like an alien monument 
from a science fiction film, but the 
Radial's performance is very down-to- 
earth. A built-in subwoofer anchors 
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room. Although it's primarily an audio 
system, it also includes a video connec- 
tion to send movies, TV shows, etc. to 
your TV. 

Klipsch iGroove HG 

$199.99 • www.klipsch.com 

We always appreciate items that fit into 
small places but perform as though 
they were much bigger than they are, 




your music's low end, and the circular 
design does a splendid job of creating 
stereo separation and sending the 
sound out in all directions. It's pricey, 
costing $50 more than a 30GB iPod, but 
it delivers — this unit can really fill a 




and the iGroove fits the bill. At just 6.5 
inches deep and 16 inches long, it's per- 
fectly sized to fit on a shelf, counter, or 
tabletop, and with the remote control, 
it's always in reach. Best of all, this 
curved beauty's audio quality is superb. 
Klipsch is renowned for its high-end 
speakers, and the company has applied 
its usual standard of excellence to a de- 
ceptively small package. \H 

by Brian Hodge 
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iPod Accessories Under $25 

Inexpensive, Guilt-Free Pleasures 



®wning and listening 
to an iPod is enjoy- 
able in itself, and 
the vast array of ac- 
cessories available 
certainly adds to the 
fun. Depending on which 
model you have, your iPod may have 
been a hefty purchase, and those extra 
accessories can add up quickly, too. 
Here, we offer some ideas for acces- 
sorizing on a budget. 

Smartwrap 

($5; www.sumajin.com) 

Your earbuds can get tangled easily, es- 
pecially if you frequently toss your iPod 
in your purse or bookbag. Even if you 




wind the cord around your iPod, it's sure 
to slip loose and become tangled with a 
stray pen or your sunglasses. Solve this 
frustrating problem with the Smartwrap 
from Samujin. Simply snap the cord into 
one end of the flexible, silicon body, 
wrap it around the middle, and snap it 
into the slot on the other end. The cord 
won't slip from the firm material, and 



the device is soft and small enough to 
put in your pocket. And we love that it's 
available in a rainbow of vibrant colors. 

Griffin iBeams 

($19.99; www.griffintechnology.com) 

Your iPod is small, lightweight, and 
portable — perfect to take with you 
wherever you go. Because it's also handy 
to have a laser pointer or flashlight 
nearby (for instance, when you need 
help finding the keyhole in your front 
door on a dark winter's night), we like 
the iBeams package from iPod. Simply 
snap the iBeam onto the top of your 3G 
iPod, 4G iPod, iPod photo, or iPod mini 
and you'll have a handy laser tool for 
professional presentations or a flashlight 
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for locating that quarter that rolled 
under the car seat. The package includes 
one attachment for a flashlight and one 
for a laser pointer. 

Skullcandy Smokin Buds 

($24.95; www.skullcandy.com) 

The white earbuds that came with your 
iPod are as distinctive as the iPod itself; 
however, the sound quality isn't the 
greatest. You can upgrade, relatively in- 
expensively, with the Skullcandy Smokin 
Buds. These earbuds have a flexible, 
noise-eliminating sleeve that fits into 
your ear, which lets you hear more music 
and less outside noise. The earbuds come 
with three thin-rubber sleeves in two 
sizes (one small pair and two larger pairs 
of sleeves). Although we've become ac- 
customed to the original earbuds, after 
using these for a few days, it would be 
hard to go back. 




Belkin Backup Battery Pack 

($22.99; www.bestbuy.com) 

Running out of battery power when 
using your iPod is frustrating, especially 



when you don't have ac- 
cess to an outlet or USB 
port. Keep some extra 
power on hand for those 
long plane rides with the 
Backup Battery Pack from 
Belkin. The pack holds four 
standard AA batteries, con- 
nects via the USB port, and 
attaches to your iPod with suc- 
tion cups. The batteries provide 
an extra 15 to 20 hours of play- 
back time. The pack even has a 
set of lights indicating how much 
power is left, so you'll know if you 
need to replace the batteries be- 
fore a long trip. It is compatible 
with 5G iPod, 4G iPod, 3G iPod, 
iPod photo. 
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Sports Sleeve 

($14.99 for iPod nano; $19.99 for video 
iPod, 30GB iPod, 60GB iPod, and iPod 
mini; www.belkin.com) 

Many people use their iPods while exer- 
cising. We found a sturdy case from 
Belkin that will keep your iPod strapped 
firmly to your arm while you jog. The 
Sports Sleeve stays true to the sleek look 
and feel of your iPod with its high-grade 
silicon construction and form-fitting 
shape. The armband keeps 
the iPod in place on either 
your wrist or upper arm. 
When you're not exercising, 
you can remove the strap 
and use the case alone. It 
allows full access to the 
screen, Click wheel, and all 
ports and is available in 
frosted black or white. 



Bracketron Dash Mounting 
Kit 

($22.99; www.bestbuy.com) 



Music from an iPod can do a lot to help 
pass the time spent in a car, whether 
you're in for a long road trip or a short 
commute to work. If you have— or plan 
to purchase— an adapter that will route 
the music from your iPod to the speaker 
system in your car, the Bracketron Dash 





Mounting Kit will make it even easier to 
enjoy your tunes. The heavy-duty metal 
mount keeps any iPod (the plastic holder 
on the mount can be adjusted to fit any 
size iPod) within reach and visible. 
The mount is both sturdy and durable, 
and it attaches securely 
to your dashboard with 
screws. Best Buy recom- 
mends that you have the 
mount installed by one of 
its professionals. E3 



by Tara Simmons 
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Indulgences For Your iPod 



®hen it comes to iPods, 
the toughest deci- 
sion may not be se- 
lecting what type of 
iPod suits you best, 
but rather which acces- 
sories will best enhance 
your iPod experience. Walk into any elec- 
tronics store such as Best Buy, and 
you'll find iPod accessories are ubiqui- 
tous, which may leave you wondering 
what accessories are worth investing 
in. We've done the legwork for you 
and took a look at accessories over $25 
you should consider. 

Scosche Bluelife 
Bluetooth Car Kit 

$249.95 • www.scosche.com 



Kiss the tangled cords in your car 
goodbye and enjoy CD-quality sound 
from your iPod or MP3 player with the 
Scosche Bluelife Bluetooth Car Kit. 
Unlike a traditional FM transmitter, this 
kit uses Bluetooth technology, which 
has some great perks — no FM inter- 
ference, you can answer hands-free 




Bluetooth cell phone calls, and you can 

use the Bluelife in your home to wire- 

lessly transmit your AAP3 player's music 

to different audio devices, such as your 

home-theater system. Plug the Bluelife 

receiver into an audio device with an 

RCA input and put the transmitter into 

the headphone jack of an iPod or MP3 

player, and you're ready to roam up 

to 30 feet away with your iPod and 

control the audio device. 

Nyko iBoost Battery Pack 

$49.99 • www.nyko.com 

If you're an iPod addict who's always 
on the go, you may not find time to 
recharge your AAP3 player. The Nyko 
iBoost Battery Pack is a must-have for 
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those who find themselves needing a 
longer iPod battery life. With its slim, 
light, and compact design, you'll hardly 
notice you've added an accessory to your 
iPod. This battery-saver tacks on 16 
hours of music playback and four hours 
of video playback to any iPod with a 
dock connector. To top it all off, the next 
time you charge your iPod, you can con- 
nect the iBoost for a recharge, as well, 
knocking out two tasks at once. 

Sony Noise-Canceling 
Folding Headphones 
(Model MDRNC50) 

$199.99 • www.sonystyle.com 

Whether you're taking a cross-country 
business flight or taking a ride on the 
subway to start another day of hard 
work, outside noise can bring your 
music enjoyment down a notch. 
Sony's Noise-Canceling Folding 
Headphones will let you enjoy 
the fine nuances of your music 
by shutting out any surrounding 
extraneous noise. With a com- 
pact design and comfortable 
ear pads, you'll make it a 
point to slip this pair of 
headphones into your purse 
to use wherever you're headed. 

Griffin AirClick 

$28 • www.griffintechnology.com 

Remote controls make things more 
convenient, so why not a clicker for 




your iPod? The Griffin 
AirClick lets you play, 
pause, select tracks, and 
change volume while your 
iPod sits up to 60 feet away. 
Use the remote holder as 
an armband, plug the sleek, 
white transmitter into the top 
of your iPod, and you're free to 
tackle household duties while 
you crank up and choose your 
music for your iPod-connected 
audio device. The transmitter 
covers the top of your iPod but 
offers pass-through 
access to the head- 
phone jack, and the 
remote is compat- 
ible with 3, 4, and 
5G iPods. There's a 
different model for 
the mini available 
at the same price. 



Belkin TuneTalk Stereo for 
iPod video 

$69.99 • www.belkin.com 

If you get a burst of inspiration while 
using your video iPod, there's no need 
to break out your pen and Post-its. The 
TuneTalk Stereo for iPod video offers 
two omnidirectional micro- 
phones for recording notes, 
interviews, lectures, and con- 
versations in stereo. Once 
you have captured your 
recordings, you can easily re- 
view them with play- 
back on the video 
iPod or a computer, 
and, with an ad- 
justable gain feature, 
there's no need to 
concern yourself with 
variable audio levels while you 
record. This compact little ac- 
cessory attaches easily to the 
bottom of your video iPod, 
so you'll scarcely even notice 
it's there. 
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HoMedics 
*iCush 
Audio Sync 
Seat 

$99.99 • 

www.homedics 
.com 

We must admit, 
when we were 
intially looking 
at accessories 
for our iPods, a massager didn't imme- 
diately spring to mind, but who 
doesn't like getting a massage? The 
HoMedics *iCush Audio Sync Seat al- 
lows you to kick back with your fa- 
vorite tunes while you receive a 
much-deserved back rub. For addi- 
tional relaxation (or to get motivated), 
you can synchronize the beat of your 
music to the massager by pressing 
the Audio Sync button. When 
you've finished unwinding, 
use the *iCush's convenient 
handle to tote the seat to a 
friend's house and share the 
good vibrations. The *iCush is 
compatible with all models of 
iPods, as well as several other 
MP3 players. 13 

by Ashley Finter 
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Editor's Top 5 

Favorite iPod Accessories 




f you have an iPod (and who doesn't?), chances are you've purchased at least 
one or two accessories to go along with it. If you haven't, or if you're just itching 
for something cool and new, check out some of my favorite accessories below. 



- 



/ 




1 Altec Lansing inMotion im500 
($129.95; www.alteclansing.com). 
The majority of iPod accessories 
take a visual back seat to the iPod itself, 
but the inMotion im500 holds its own 
in the style arena. The striking, mini- 
malist design is also functional: The 
dock is foldable and, at a sleek 12 oun- 
ces, makes for easy travel. In terms of 
features, Altec Lansing designed two 
custom audio drivers specifically for this 
model, and the im500 also features 
MaxxBass technology for excellent bass 
without a subwoofer. 

2Belkin TuneFM For iPod ($49.99; 
www.belkin.com). One of the 
reasons I like this FM transmitter 
is because of the form factor: If you have 
a black 5G iPod, you can't tell where the 
TuneFM starts and the iPod ends. To 
use the TuneFM, just plug it into your 
iPod's dock connector and tune your 
stereo and the TuneFM to an empty FM 
frequency. You can use the four pro- 
grammable preset buttons to toggle 
among stations, and the kit also comes 
with a cigarette-light adaptor to power 
and charge your iPod. 

3DLO Action Jacket For iPod 
shuffle ($19.99; www.dlo.com). 
You might think that the 2G 
iPod shuffle's new clip design doesn't 
warrant an armband, but you'll appre- 
ciate the extra safety and security of this 
band from DLO. It's one of the most in- 
conspicuous athletic iPod accessories 
I've seen, which is great for those of us 



who don't like to mess with extra bulk 
during our workouts. The Action Jacket 
features a plastic window that protects 
your shuffle while giving you access to 
the controls, and the padded band 
makes it comfortable to wear even if 
you're training for a marathon. 

4 Apple iPod Universal Dock ($39; 
www.apple.com). There are a lot 
of households out there with 
more than one iPod: Perhaps Mom up- 
graded to the 80GB 5G video iPod, and 
maybe dad downsized to the sleek 2G 
nano. Regardless of which — or how 
many — iPod you have, if it has a dock 
connector, Apple's Universal Dock is a 
must-have. The two most useful fea- 
tures are syncing and charging, but you 
can also use it to play music on your 
home theater or video on your TV. It 
comes with five dock adaptors, as well. 

5V-Moda Bass Freq Earbuds ($50; 
www.vmoda.com). It's the classic 
iPod-user's dilemma: Should I up- 
grade my earbuds for something nicer or 
keep the stylish white fashion accessory, 
even though there are better models out 
there? These 'phones will let you do 
both, if you want: They come in six neat 
colors, as well as black and iconic white. 
The Bass Freq earbuds also feature noise- 
isolating technology, and they come with 
three fittings to ensure a comfortable fit 
no matter the shape of your ear. E3 

by Katie Sommer 



First Glimpse / March 2007 55 




The Care & 

Up Keep Of 

Your iPod 



i 



Protect Your 
Investment 



With all your iPod's bells and whistles, it's 
easy to forget that an iPod is not just a 
multifaceted media device, but an invest- 
ment that must be protected. Nothing 
mars the surface of your pristine, new 
iPod like the scratches and smudges that 
come from daily use, and one of the first 
things you can do to protect your iPod 
from wear and tear is to purchase a case 
or protective skin. Cases and skins for 
iPods of all sizes are available from Best 
Buy (www.bestbuy.com), or you can find 
thin screen protectors, such as BoxWave's 
ClearTouch Anti-Glare or ClearTouch 
Crystal (prices vary; www.boxwave.com), 
to provide extra protection for your 
i Pod's sensitive screen. 



2 



Keep It Clean 



As careful as you are with your iPod, 
getting a little dirt and grime on it is in- 
evitable. To keep your iPod looking like 
new, be sure to clean it regularly, using a 
damp, soft, lint-free cloth (such as a 
camera lens-cleaning or eyeglass cloth). 
Don't use regular household cleaning 
products, such as aerosol sprays, sol- 
vents, or alcohols, as they can contain 
chemicals that may damage your iPod. 
Rather, if you'd like to thoroughly clean 
your iPod, you can purchase an iPod 
cleaning kit such as the iKIear Apple 
Polish Cleaning Kit from Klear Screen 
($24.95; www.klearscreen.com). 




3 



Give The Gift Of Life 



Because you have to go through Apple 
to replace an iPod battery, it's impor- 
tant to do what you can to extend bat- 
tery life. There are several power-saving 
maneuvers to use in order to preserve 
battery health. When you're not using 
your iPod, toggle on the Hold switch to 
prevent accidentally waking a sleeping 
iPod. When your iPod is in use, you can 
conserve power by setting the backlight 
to the shortest setting or turning it off 
altogether. Other simple adjustments 
include turning off the Equalizer func- 
tion and minimizing your song-surfing 
habits— switching back and forth 
among songs drains your battery faster 
than continuous play. 



form of removable media, is just as im- 
portant as making sure the screen is 
protected or the body is scratch-free. 
After all, what fun is a video iPod if you 
lose the clips of your boss doing the 
Macarena at the office holiday party? 



5 



Weather The 
Elements 



4 



Call For Backup 



Caring for an iPod isn't limited to its 
exterior— it means taking care of 
what's inside, as well. Your songs, 
photos, and documents are important 
and, if not properly backed up, irre- 
placeable. Taking the time to ensure 
that your iPod's contents are backed 
up, whether to your PC or some other 



Spring is a time of unpredictable 
weather — especially in March, when 
snow is just as likely as warm, sunny 
days — and protecting your iPod from 
elemental extremes is crucial to keep- 
ing it healthy in any season. Apple rec- 
ommends operational and storage 
temperatures of 32 to 95 degrees 
Fahrenheit and -4 to 113 F, respec- 
tively, to keep your iPod in safe, work- 
ing condition. Additionally, you should 
never leave your iPod in your car on 
hot days, when parked in the sun, or in 
extreme cold. Should your iPod end up 
in a less-than-optimal climate, allow it 
to return to room temperature before 
using it. Whatever the weather, treat 
your iPod as the sensitive electronic 
device that it is, and you'll be sure to 
reap the benefits. B3 

by Leah Houchin 



56 March 2007 / FirstGlimpseMag.com 



u ■ 



Digital Studio 

Shopping Tips 

Choosing A Photo Printer 



great photo printer is the perfect complement to your dig- 
ital camera. Your buying decision will be more complex than 
with a typical inkjet, however. Here are some tips to help 
you out. 



Before you buy any photo printer 
from Epson, Canon, HP, or others, 
visit a few electronics stores and ask 
to see some samples of the images 
each model can print. Instead of 
worrying about specs such as ink 
droplet size or resolution, look at the 
fine details in a printed picture, such 
as a child's eyelashes. If they're sharp 
enough to your eyes, that's what 
matters. Keep in mind that you can 
change any printer's color settings, 
so try adjusting them if a sample 
photo's colors seem off or dull. 

For convenience, look for a printer 
you can use without a PC. Several 
models let you plug in a memory 
card from your camera, choose 
photos, and print them. Some even 
let you crop, resize, and reduce red- 
eye while previewing the results on a 
little color screen. Various printers 
also can accept USB flash memory 
keys, a cable directly from your 
camera, and/or wireless transmis- 
sions over infrared or Bluetooth 
connections. Two printers that can 
do most or all of these things are the 
Epson Stylus Photo R380 ($179.99; 
www.epson.com) and the HP 
Photosmart A516 Compact Photo 
Printer ($99; www.hp.com). 

If a photo is worth printing, it's 
worth keeping. You want it to last as 
least as long as a traditional print, so 



look for a printer that uses "archival" 
ink. Some inks make photos that last 
for scores or even hundreds of years 
without fading when stored or dis- 
played properly. You'll probably have 
to use the printer manufacturer's rec- 
ommended photo paper for best 
image quality and colorfastness, so 
check its availability and price, too. 

Make sure that the photo printer you 
choose uses at least six colors of ink, 
including photo cyan and photo ma- 
genta, instead of just four colors. 
Photo-specific colors make fleshtones 
in your photos look more vibrant and 
realistic. Some more expensive 
printers use 10 or even 12 colors, in- 
cluding matte black, green, and gray. 

Many of today's printers can use 
paper that's precut to common 
photo sizes. Some printers print 
edge-to-edge, meaning that a photo 
will cover the paper completely 
without leaving a white border, just 
like prints from a photo service. 
Consider these features essential. 

You can count on the price of a full 
set of replacement ink cartridges 
being near or more than the cost of 
the printer. Of course, if each ink 
comes in an individual tank instead of 
in a cartridge with two or three other 
colors, you won't be throwing away 
unused ink when one color runs out. 



by Marty Sems 



D How long will its prints 
last without fading? 

□ Not specified 

□ 25 years 

□ 100 years 

□ 200 years 



D What devices can it 
print directly from? 

□ A computer 

□ Memory cards 

□ USB flash drives 

□ Digital cameras 

□ Cell phones 



Q What precut photo paper 
sizes does it support? 



□ Wallet 

□ 4x6 

□ 8x10 

□ 11x17 


□ 3x5 

□ 5x7 

□ 8.5x11 


DHow 
inkd 

□ Three 

□ Six 

□ 12 




many colors of 
oes it use? 

□ Four 

□ 10 



□ Notes 
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RAW Power: Part 1 of 3 

How The Mightiest Photo Format Of All 
Can Improve Your Shots 



very year, New York 
City plays host to the 
PhotoPlus Expo. Ac- 
cording to Lauren 
Wendle, one of the 
event's organizers, 
"What's interesting to me has been the 
growth of the prosumer market — con- 
sumers who want to shoot like the pros." 



That goal is more affordable than ever. 
D-SLR (digital single-lens reflex) cameras 
continue to drop in price, and several 
excellent models cost below $1,000 — 
Canon's 8MP Digital Rebel XT ($699.99; 
www.canonusa.com) and Nikon's 
6MP D40 ($599.95; www.nikonusa.com), 
are two notable D-SLRs in the afford- 
able range. 



But you won't truly be shooting like a pro 
unless you're shooting to RAW format. 

What Is RAW? 

A RAW image is the unprocessed data 
that your camera captures whenever 
you shoot a digital photo. The image 
sensor's pixels "see" the scene through 
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the lens and instantly transform light 
and color into sets of digital data that 
are the basis for your photo. 

RAW data consists of two kinds of infor- 
mation: the basic image data and its 
metadata (data about the image data). 
The metadata describes everything 
about the image as shot, such as the 
camera used, the lens' focal length, ISO 
setting, aperture setting, and shutter 
speed. It also retains additional settings 
you may have made on the camera, such 
as saturation, contrast, and sharpness. 

In its purest form, a RAW image won't 
much resemble the scene through your 
viewfinder. Because of how image sensors 
are constructed, the pure image has a 



One RAW Format To Rule Them All? 

Adobe (www.adobe.com), makers of Photoshop and other industry standard 
imaging software, have their own version of RAW format: DNG (digital 
negative). What differentiates DNG from camera manufacturers' proprietary 
versions of RAW is that Adobe has proposed it as an open standard, hoping that 
camera makers will offer it as a shooting option. In theory, this would bring 
greater compatibility and convenience to the digital imaging field, especially 
when files must go to multiple users and workstations. 

Another advantage lies in the future. An open standard makes it less likely that 
your RAW photos will become technological orphans should a manufacturer 
change its proprietary format or quit the photography business altogether, as 
Minolta did in early 2006. 

Several camera and software manufacturers have added support for DNG, and 
you can convert and save to it with Adobe's Camera RAW plug-in in Photoshop 
CS2 and Photoshop Elements. 

You can even convert to DNG for free with Adobe's DNG Converter 
(www.adobe.com/products/dng), a standalone program with two Save options: a 
simple file conversion and a consolidated file that embeds your original RAW 
file in the DNG version. This latter option creates a larger file, but it covers all 
the bases for archiving your shots. 



pronounced green tone. Therefore, the 
RAW image requires a conversion process 
before you see the photo you expect. 

If you prefer, that conversion process 
can automatically happen inside the 
camera, depending on the file option 
you've set in its menu. Virtually all cam- 
eras will shoot to JPEG format; some 
also shoot to TIFF. With some cameras, 
these are your only options. 

But many cameras — D-SLRs and an in- 
creasing number of compacts — let you 
save the RAW image as is, leaving the 
conversion process for you to perform 
on your computer. 

If you're interested in getting the 
highest-quality shots you can and exer- 
cising the maximum amount of creative 
control available, RAW is the option 
you want. 

The RAW Advantage 

Whether it happens inside the camera or 
your computer, whenever an image is 
converted to JPEG or TIFF, you've lost 



something you can never get back. That's 
certainly true with JPEGs, in which data 
compression throws away data to create 
smaller files. But even with TIFF, which 
doesn't use compression, you've still lost 
some flexibility in processing your image. 

From that point on, whenever you 
tweak the image in a software editor — 
say, while adjusting color or contrast — 
you're actually losing data, and the 
quality of your changes won't be as high 
as they could've been if you had made 
them to a RAW file. 

Delayed gratification. With RAW files, 
you can postpone that locked-in step 
for as long as possible — if you want, 
right up until the moment you're ready 
to print a final copy. In the meantime, 
using software designed for RAW files, 
you can adjust the image all you want 
and experiment without committing to 
anything while preserving every bit of 
original detail. 

Even though a RAW photo may look 
finished when you first open it, don't 
think of it that way. Instead, think of it 
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as the digital equivalent of a film nega- 
tive, because it's meant to be treated as 
such in your digital darkroom. 

Shoot now, choose later. RAW files are 
inherently flexible because, at the mo- 
ment of capture, few camera settings 
are permanent. Most of those that are 
involve camera mechanics: lens focal 
length (the distance between the lens 
and the image sensor), aperture width 
(which determines how much light 
is admitted for image exposure), and 
so on. 

Nearly everything else in the metadata is 
simply used as a display setting in your 
RAW editor. You don't have to commit 
to them until you're happy with the 
image and ready to save it as a copy. 
Thus, you can adjust color, saturation, 
white balance, sharpness, and even ex- 
posure time and get higher-quality re- 
sults than you could in a regular photo 
editor. In practical terms, this means 
you can go back in time and capture the 
perfect photo. You can also start over 
and redo your work; the original RAW 
file remains unchanged. Adjustments 
are saved only to converted copies. 

So What's The Downside? 

If it all sounds too perfect, RAW does 
have a few disadvantages. However, 
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they're mainly issues of 
convenience. 
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RAW files are larger than 

JPEGs, the most common 

camera file format, so you 

won't be able to shoot nearly 

as many to a memory card. 

They also take longer to write 

to the card, so you may not be subject 

able to select RAW for shooting 

action sequences or when using 

burst mode. Finally, they require 

conversion and tinkering on your 

part and thus, time, so RAW may not 

be the best option for shutterbugs 

who snap and print dozens of photos. 

In the next couple of months, we'll 
cover the tools necessary for RAW and 
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how to work with it to get the most out 
of the format. B3 

by Brian Hodge 



A RAW File By Any Other Name 

Digital files are often known by their file extensions — such as .DOC for 
Microsoft Word documents — but if you look for files labeled .RAW, you 
won't find them. The major camera manufacturers have their own proprietary 
versions of the RAW format, and in some cases have two or more variations 
used for different camera models. Here are the file extensions you're most 
likely to encounter: 

Canon .CRW, .CR2 Olympus .ORF 

Fuji .RAF Pentax .PEF, .PTX 

Kodak .DCR, .KDC Sony .SRF, .SR2, .ARW 

Nikon .NEF 




Working in RAW format, you can take a problem photo (left, too dark, with a greenish color cast) and change exposure, correct color, and 
more without irrevocably altering the original photo (right). 
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Digital Camera 
Technique Tip 



Zoom Effect 



any of us limit our- 
selves to taking pic- 
tures of things we 
know, places we visit, 
and the people we 
love. But there's no 
rule that says you can't experiment with 
creating abstract images, as well. For 
years, photographers have created 
beautiful works of art using a technique 
called zoom effect. Also known as zoom 
burst, the zoom effect tech- 
nique adds a sense of motion 
to the subject of your photo. 
With zoom effect, you can 
create intriguing abstract 
photos of familiar objects, 
like trees and flowers. 

To use the zoom effect tech- 
nique, you'll need a camera 
that lets you change the 
zoom length while the 
camera's shutter is open. 
Because we'll be working 
with slow shutter speeds, 
you'll also need a tripod to 
steady the camera. Without 
a tripod, you risk camera 
movement beyond the in- 
tended lens movement; any 
unintended movement will 
affect the smoothness of the 
lines in your image. 

To use zoom effect, set your 
camera to Shutter Priority 
mode, often denoted by S 
or TV (Time Value) on your 
camera's mode dial. Next, 
choose a slow shutter speed; 



a good shutter speed to start with is 
one second, denoted as 1" on many 
cameras. Press the shutter button 
halfway to focus the camera. Once the 
camera has focused, press the shutter 
button all the way down and then 
zoom in or out of your subject while 
the shutter is open. You may find that 
some situations require you to over- or 
under-expose the shot. Refer to your 
owner's manual for information on 




how to adjust the exposure on your 
particular camera. 

To get the best results, it's important to 
zoom in or out smoothly. Experiment 
with zooming in for one shot and then 
try the reverse effect by zooming out on 
the next shot. You can also experiment 
with the extent of the zoom. For example, 
if you have a 75-300mm lens, you may 
find that using the full zoom length of the 
lens adds too much motion. 



The trick to creating ap- 
pealing zoom effects is to 
choose the right subject and 
balance the speed at which 
you adjust the zoom with the 
shutter speed to ensure a uni- 
form flow. Good photos will 
come with patience and prac- 
tice. Because you'll want to 
take multiple shots in order 
to learn which zoom direc- 
tion, shutter speed, and zoom 
speed works best for your 
subject, this technique is ideal 
for digital photography since 
you won't have to waste film 
when experimenting. 

Next time you're in a creative 
mood, try using zoom effect 
on brightly colored subjects, 
at night with lights, on 
flowers, or on statues or 
trees. You'll be amazed at 
how easy it is to create a 
beautiful work of art. E3 

by Jennifer Johnson 
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The Real Magic 

Take Your Best Shot 

& Then Turn It Into Something Else 



ccording to Paul Nie- 
beling, a digital-imag- 
ing specialist for Best 
Buy, the No. 1 thing 
that camera shoppers 
should determine be- 
fore buying a digital camera is what they 
want to do with their photos after 
they're done shooting. 

"The main reason we ask that question 
at Best Buy is so that we can match the 
appropriate camera to a customer's 
lifestyle," says Niebeling. "Many cus- 
tomers come in looking for the best 
point-and-shoot camera they can af- 
ford, without necessarily thinking 
through how they're going to use the 
camera. Most people are overly con- 
cerned with megapixels rather than how 
they're going to share their memories in 
the end." 

More To Life Than 
Megapixels 

The days of megapixels (which deter- 
mines a photo's size more so than its 
quality) being the main factor in one's 
camera choice are waning. A respect- 
able megapixel count no longer drives 
up the cost of a digicam the way it did a 
few years ago. Many budget-friendly 
cameras have 5MP or 6MP resolution, 
which is more than enough for prints up 
to 5x7-inches, meaning other factors 
can assume equal importance when 
choosing a camera. 

"For example, if people are going to be 
taking photos of their kids playing sports, 



they should be just as concerned about 
zoom and the camera's ability to capture 
action shots," Niebeling says. "Many cus- 
tomers don't realize that they're perfect 
candidates for a digital SLR camera rather 
than a point-and-shoot. They assume 
that the bigger, more expensive cameras 
are for professionals or serious enthusi- 
asts, when in fact they are perfect for par- 
ents wanting to capture longer distance, 
fast action shots." 

Once you've settled on your ideal 
camera, however, your decisions may 
have only just begun. 

Manv Wavs To Share 

Obviously, we shoot photos to look at 
later, whether we're capturing moments 
for posterity or using the camera for 
artistic expression. These days, though, 
the possibilities for sharing go far beyond 
deciding what size prints to order, with 
many retailers now able to transfer dig- 
ital images to a variety of everyday items. 

This is a market that's really taken off in 
the last few years, as camera users vis- 
iting photo-sharing sites and online 
photo labs discover more innovative 
ways to share their pictures. Many such 
options— mugs, mouse pads, calen- 
dars—were once promotional items 
available only to corporations and mar- 
keting companies willing to buy them 
by the hundreds or thousands. 

"But now the individual person with 
$19.99 can get his own 12-month cal- 
endar," says Sebastian Pistritto, vice 
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president of marketing at dotPhoto 
(www.dotphoto.com). "Now a soccer 
mom is uploading her picture and for $99 
she's got a beautiful [photo] crystal at the 
same quality as the corporate level." 

Although mugs and mouse pads are still 
popular, the industry has gone far 
beyond them in terms of innovation. 
Some of the many items you can adorn 
with your imagery include T-shirts and 
aprons, tote bags, desk accessories, and 
photo books that tell whatever story 
you've captured. 

And one person appears to be doing 
most of the buying. "For us, it seems to 
be mom," says Pistritto. "Mom is con- 
stantly taking pictures of the kids and 
then creating personalized gifts for the 
extended family." 

Whether you're a mom, shopping for 
gifts or for yourself, here are three good 
places to start looking for custom photo 
products, and we highlight a few of the 
more unique items they offer. 

Best Buy (www.bestbuy.com). Tote bags 
($74.99 and up). Woven throw blanket 
($124.99). Photo transfer to painted 
canvas ($99.99 and up). 

dotPhoto (www.dotphoto.com). Wine 
and champagne with custom labels 
($15.99 and up). iPod cases ($19.99 and 
up). Photo crystals (photo etched into 
glass crystal, $24.99 and up). 

Mike's Camera (www.mikescamera.com). 

Coaster set ($24.95). Lazy Susan ($35.95). 
Jewelry box ($19.95). 

Pay close attention to whatever size and 
resolution requirements the retailer may 
have for the images you submit, and 
with a little care, coupled with careful 
shooting, you can end up with a one-of- 
a-kind keepsake that will show off your 
photo skills for years to come. E3 

by Brian Hodge 
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Archiving Your Photos 



Prints 

Although digital has become most photographers' 
medium of choice, many people remain old 
school in one aspect: They want their photos in print 
form. If that's your preference, these tips will help keep 
your photos looking 
good for many years. 

Nothing influences a 
picture's archival life 
more than the photo 
paper used. Whether 
you're printing photos 
yourself or sending them 
to a lab, choose acid-free 
paper. It retains color 
well and lasts longer 
than other paper. 

We secrete acid, too, 
in the oil and sweat on 
our skin. This can 
damage photos over 
time, so handle prints 
by their edges or while 
wearing gloves. 

Albums are the most 
popular choice for 
storage and viewing, 
but some are made with materials that are best 
avoided. Don't use plastic sleeves containing PVC 
(poly vinyl chloride), which may eventually discolor 
your photos. 

Likewise, avoid albums whose pages use a clingy 
film to hold photos in place. This may eventually 
stick to photos and rip part of the image away. 

An alternative to a photo album is a photo storage 
box, in which you can keep photos loose and orga- 
nized by dividers or in paper sleeves. Again, avoid 
PVC plastics. Photo-friendly plastics include poly- 
propylene, polyethylene, and polyester (often labeled 
as mylar). 

When in doubt, you'll usually be better off choosing 
products marked "archival quality." They may cost 
more, but they're made to protect photos for decades. 

Don't store photos where they'll be subjected to ex- 
treme heat or cold, dampness (that means most base- 
ments and attics), or prolonged exposure to light. A 
closet in your main living area is ideal. 




Digital Copies 

For many camera enthusiasts, a digital file is the only format in 
which they'll view most, maybe even all, of their pictures. 
Rather than letting photos accumulate on their computer's main 
hard drive, though, a growing number of users are giving their 
photos a dedicated hard drive. 

An internal drive won't take up additional 
desk space, but it will constrain your options 
as to where you can transport and view your 
photos. You're effectively limited to the com- 
puter in which the drive is installed. 

On the other hand, an external hard drive, 
such as Maxtor's Personal Storage 3200 
($1 19.95 for 160GB and up; www.maxtor 
.com) is far more flexible. Because it connects 
to your computer by a USB or Fire Wire cable, 
you can shuttle it among different computers. 
Also, if you have a home theater or media 
center component with a USB or Fire Wire 
jack, you may be able to display the drive's 
photos on your TV. 

How much storage space should you go for? 
You can never have too much, but your archival 
habits will determine how quickly the space fills 
up. If your average photo is a 1MB JPEG file, 
an 80GB drive will seem almost bottomless, 
holding more than 80,000 pictures, but if you 
prefer uncompressed RAW or TIFF formats, the same drive 
would hold far fewer — 10,000 if they average 8MB each. 

Because even a hard drive with modest storage capacity (by 
today's standards, 40GB is quite modest) will hold a vast 
quantity of photos, you'll need a software program to manage 
them. With a good photo manager you can sort photos, orga- 
nize them into albums, and tag them with captions and other 
data so you can quickly find individual shots. 

There's no shortage of photo managers, and some are free. 
For years, Mac users have been enjoying iPhoto, one of the 
programs in the iLife suite (www.apple.com/ilife) bundled 
with new Apple computers. Finally catching up, Microsoft 
has added Windows Photo Gallery to its new Vista operating 
system (www.microsoft.com/windowsvista). Google's Picasa 2 
(picasa.google.com) and Adobe's Photoshop Album Starter 
Edition 3.0 (www.adobe.com) are free downloadable alterna- 
tives for Windows users. 

As with all digital files, one hard drive crash can spell dis- 
aster, so back up anything you don't want to lose to record- 
able CDs or DVDs. 
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Carrying Case 



Whether you have tons of DV gear or only the 
minimum, a camera bag or case is probably one 
of the most important investments you'll make. 
Obviously, a we 1 1 -padded bag (or a hard case if 
you need to check your equipment when flying 
or are taking your gear out on a boat) will pro- 
tect your camera from bumps and bruises. At 
the same time, a camera bag can serve as a 
home for your DV gear; stow all your equip- 
ment and accessories in the bag, and you won't 
have to turn the house upside-down to find 
that cable or extra DV tape. 



Filters 



If your camcorder has a threaded lens, you 
might want to invest in a UV (ultraviolet) filter. 
Some people use a UV filter to protect the lens 
from scratches, as well as dirt, sand, and other 
outdoor photo hazards, because it's much less 
expensive to replace a filter than a lens or 
camera. And, since the filter cuts down on UV 
light, you'll get clearer and more detailed 
footage when you're shooting in high-UV con- 
ditions, such as in the mountains, so those great 
landscape shots will look even more impressive. 



Tripod 



You may have smooth moves on the dance 
floor, but can any of us really say that we can 
hold a camcorder as steadily as we'd like to? 
Probably not. That's where a tripod comes in. A 
tripod that's sturdy enough to hold the weight 
of the camcorder (check the specs) and 
equipped with a three-way pan/tilt head (the 
head is the part the camera is attached to) will 
allow you to smoothly pan the action as your 
daughter runs up the field to score her winning 
soccer goal or to follow the path of a bird from 
the tree up to the sky as it disappears from 
view. And, if you want a static, steady shot, just 
put the camera on the tripod, press record, and 
let it run — just make sure to place the camera 
and tripod out of harm's way, especially at par- 
ties and other group events. 



Accessory 
Lenses 



Digital camcorders usually have a much broader 
zoom range than digital still cameras, but if the 
zoom range isn't broad enough and your cam- 
corder accepts accessory lenses, pick up a wide- 
angle or telephoto adapter lens. A wide-angle 
lens is great for tight spots, especially indoors at 
a party where you may be too close to your 
subjects to get the full view you'd like. A tele- 
photo lens, of course, allows you to get closer to 
subjects that are far away, such as those at 
sporting events or in the field when you're 
searching out wildlife. 



Underwater/ 
Waterpoof Housing 



You don't have to be a scuba diver or 
snorkeler to make good use of a waterproof 
housing. Even if you never plan to step foot in 
a body of water with your DV camcorder, 
housings are the best protection for videogra- 
phers who like to shoot outdoors — whether at 
the beach, with its saltwater spray and invasive 
grains of sand, or on a mountain top, where 
weather can change from sun to rain or snow 
in the blink of an eye. And with a waterproof 
case surrounding your camcorder, a little bit of 
drizzle won't put a damper on your family va- 
cation at Disneyland. 
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CE@Home 
Shopping Tips 

Buy A Wireless Router 



wireless router adds flexibility and ease to your home life, 
allowing you to check your email or look up a recipe wire- 
lessly from any room in the house. Options abound when 
it comes to networking equipment — keep the following in 
mind when shopping for wireless routers. 



When it comes to wireless net- 
working, the latest isn't necessarily 
the greatest. And the veritable al- 
phabet soup of wireless standards is 
confusing to boot. For now, 802.1 1g 
is the most stable, secure standard 
available. It's backward-compatible 
with its predecessor, 802.11b. At this 
point, 802.11a is pretty much obso- 
lete, as it's compatible with few 
devices. 802.1 1n is set to replace 
802.1 1g, and it should be compatible 
with existing equipment. However, 
it's pricey and very few networking 
devices currently support it. 

Many ISPs will offer to sell you a wire- 
less router when you sign up for 
Internet service. However, it will usu- 
ally cost you a bit more than just 
going to a local store and buying the 
same router yourself. Furthermore, 
most ISPs sell only one model. 
Although it might seem more conve- 
nient, you're almost guaranteed to 
get a better deal and exactly the 
router you want on your own. 

Ensure that the router you choose 
has enough range for your house 
and yard. Few things are more frus- 
trating than getting all settled on a 
chaise longue with a cool drink — 
complete with an umbrella — and 
discovering your laptop is out of 
your network's range. Thick plaster 



walls tend to weaken wireless sig- 
nals, as well. If you find a router 
that's otherwise perfect, look for an 
amplified antenna or range booster 
and expand your network. 

Form can be every bit as important 
as function. Depending on the 
layout of your computing equip- 
ment, your wireless router may be 
in plain sight. All things being equal, 
look for a router that won't stick 
out amongst your devices. If your 
space is limited, seek out a router 
with a small form factor. 

Security is of utmost importance 
when it comes to wireless routers. 
Many of us depend on our Internet 
connections to pay bills, calculate 
taxes, and keep tabs on finances. 
Without proper precautions, this 
data may be at risk, both from 
crackers online and miscreant neigh- 
bors. Make sure any router you pur- 
chase has adequate security abilities, 
as well as a built-in firewall. 

Many devices such as gaming sys- 
tems and printers have wireless ca- 
pabilities. Make sure that a wireless 
router is compatible with the gad- 
gets you currently own, as well as 
any you foresee purchasing in the 
near future. This information is usu- 
ally on the manufacturer's Web site. 



by Sally Marek Curran 



D What wireless standard 
is most compatible with 
your equipment? 






□ 802.11b 

□ 802.1 1g 

□ 802.1 1n 



D What other devices 
would you like to con- 
nect to your network? 

L~J Printer 

□ Gaming system (such as Nintendo Wii 

or Sony PS3) 

L~J Digital camera 



D Where will you store 
the router? 



D In plain sight 

□ On a tight shelf 

□ Tucked away 



□ Notes 






Ji 
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Windows' New View 

What You Need To Know About Vista 




If it seems as if it's been a long 
time since Microsoft released a 
significantly new version of its 
operating system, well, that's 
because it has. The last major 
release was Windows XP, over 
five years ago. Those of you al- 
ways waiting impatiently for 
the next big thing probably 
welcomed the January 30 
launch of WinXP's successor, 
Windows Vista, with open 
arms. But there are probably 
just as many or maybe more of you 
who greeted the OS launch with more 



questions than enthusiasm. Is this 
something I need? More importantly, is 
it something I want? How can I get it, 
and how much will it cost? 

Rest assured that you're not the only 
curious consumer out there. Windows 
users everywhere are sure to be pon- 
dering the same questions. That's why 
we put together this little primer. It will 
outline the basics of the new operating 
system from a shopper's perspective so 
you can make an informed decision 
about what this new window of oppor- 
tunity means for you. 



First Impressions 

No other Microsoft OS was in develop- 
ment as long as Vista, which may leave 
many people wondering what goodies 
the software giant was able to work up 
in those five years. Improvements in 
technology, both on the hardware and 
software side, should allow some pretty 
cool features and effects. Aside from 
lots of fun eye candy, Microsoft has 
stated that its major objective with 
Vista was security. This was a problem 
area for WinXP and is a major concern 
for computer users in this age of iden- 
tity theft and online shopping. 

It's still too soon to tell if Microsoft was 
able to deliver on its promises and come 
up with a product that's as good as it 
sounds. Of course, there will be many 
early adopters who will make the switch 
just to have the latest and greatest. There 
will likely be just as many people who will 
wait for the first update patch that seems 
to always follow a Microsoft launch. 

To get some more insight into Vista's 
overall reception, we spoke with Eric 
Scheid, senior planning manager for 
the Computing Experience Customer 
Solutions Team at Best Buy For Business. 
He related that Best Buy's testing labs 
were thrilled with the Vista samples 
they had been given, impressed that the 
OS was running stably and efficiently. 
"The new operating system seems to 
have our different business groups (the 
digital imaging team, the gaming team, 
and the music team) really excited as 
Windows Vista opens up new cross- 
over experiences into these domains 
from the computing space." 
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Windows Vista- 
Home Basic 







Mice 30 ** 



Packages & Pricing 

Windows is making Vista available in 
four editions, each with its own feature 
set. Windows Vista Home Basic ($199.99, 
full; $99.99, upgrade) is, as you might 
guess, designed to meet most home 
users' basic computing needs. Even at 
this level, Microsoft promises a more 
secure computing experience that in- 
cludes such things as new parental con- 
trols and warnings of potential hardware 
failures to prevent data loss. 

Windows Vista Home Premium ($239.99, 
full; $159.99, upgrade) kicks things up a 
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notch by adding an emphasis on digital 
entertainment. At this level, Microsoft in- 
troduces its new user interface, Win- 
dows Aero. Using translucent and 3D 
images, Aero makes navigation and mul- 
titasking easier and more fun. Search ca- 
pabilities integrated throughout the OS 
make it easier than ever to find what you 
need. 

Windows Vista Business ($299.99, full; 
$199.99, upgrade) is designed to im- 
prove computing for both small busi- 
nesses and large corporations. Improved 
security, mobile communications, and 
collaboration capabilities are a few of 
the new features. The Aero user inter- 
face is available in this edition, as well. A 
Windows Vista Enterprise edition will be 
available for large global organizations as 
part of a large volume license deal but is 
not available for retail purchase. 



Windows Vista Ultimate ($329.99, full; 
$259.99, upgrade) offers just what its 
name implies. This is the most compre- 
hensive edition, intended for users who 
want to be able to work and play from 
one PC. 

There will also be a version of Vista 
called Windows Vista Starter available 
in emerging markets. This version is 
aimed at first-time PC users and is de- 
signed to make technology available to 
a broader array of customers. This ver- 
sion of the OS is not being offered in 
countries that are considered high- 
income markets, such as the United 
States, Canada, and Australia. 



Before You Buy 

Some users may view this latest OS re- 
lease as a good time to get a brand-new 
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computer. After all, technology con- 
tinues to improve while prices continue 
to drop, which means even if you 
bought a new PC five years ago, you 
may be able to get an even nicer one 
now for less money. If this is the route 
you decide to take, you should have no 
trouble getting a new computer with 
the Vista OS. All brands of new PCs will 
offer some version of Vista. 

Vista's release does introduce a few 
things to keep in mind when shopping 
for a new computer. If you want to buy 
a WinXP- based computer but intend to 
run Vista on it, make sure it carries the 
Windows Vista Capable logo. This will 
ensure you're able to upgrade to most 
editions of Vista when you're ready. In 
order to run the Premium edition of 
Vista, which includes the Aero interface, 
look for the Premium Ready PC logo. 
This indicates the computer meets the 
substantial hardware requirements of 
this Vista edition. Keep in mind, how- 
ever, that buying a computer that is 
designated as Vista Capable or Premium 
Ready does not entitle you to a free 
Vista upgrade. 

Another important point is that if you 
buy a PC that already has an edition of 
Vista installed, your Vista experience 




A^° 



may vary depending on 
the hardware configura- 
tion of that particular com- 
puter. This is the first OS 
that is designed to scale to 
the available hardware on 
which it runs. That means a 
computer with lesser hard- 
ware capabilities will not de- 
liver as full a Vista experience 
as a computer that meets all 
the high-end hardware require- 
ments. For example, a computer 
with a DirectX 9-capable graphics 
card will be able to run the Aero 
interface; computers with lesser 
graphics cards will revert to the 
standard Windows interface. All 
Vista Capable PCs will be able to deliver 
the core Vista features, though. 

Upgrade Options 

If you're happy with your current com- 
puter setup and just want to get the 
new OS, that may still be possible. You 
will have to do a bit of homework to 
make sure your computer is up to the 
task, though. Vista asks a lot more of 
a PC than previous OSes, including 
heavy demands on graphics hardware, 
processor, and memory. One way to 
find out if your computer will need 
some upgrading or is ready to toe the 
line is to check out the Windows Vista 
Get Ready site at www.microsoft.com 
/windowsvista/getready/capable.mspx. 
Aside from lots of product and upgrade 
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information, you'll also find a utility you 
can run on your WinXP called Windows 
Vista Upgrade Advisor that will tell you 
if your computer can run the new OS. 

Whether you opt for an entirely new PC 
or just an OS upgrade, transferring data 
won't be a problem. If you are unable 
(or unwilling) to do this on your own 
with a good backup or removable stor- 
age device, you can get some help from 
computer professionals such as the 
members of the Geek Squad (www.geek 
squad.com). Prices for this service start 
at $99 if you take your computer to 
them. For $229, they'll save you the 
hassle and come to your house. Enjoy 
the view! B3 

by Jennie Schlueter 



If you're happy with your 
current computer setup and 
just want to get the new OS, 

that may still be possible. 
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Gift Of The Month 



Memorex OptiFix Pro 



pring is a season of renewal. The grass is greening, the trees 
are budding, and the flowers are starting to bloom. And 
although it's not the most exciting thing about the 
season, spring is also the time of the year that's become 
known for cleaning. This year, we think you should con- 
sider helping someone get a jump on her spring cleaning 
ritual with March's Gift Of The Month, the Memorex 
OptiFix Pro ($29.99; www.memorex.com). Every month, 
we shop around to find you a unique gift that you can 
give to someone on your list, and you won't have to spend 
more than $50. 



Give Your Discs A Facelift 

Music and movies have come a long 
way from the days of cassette and VHS 
tapes. CDs and DVDs are sleeker in de- 
sign, easier to navigate, and higher in 
quality than the tapes of yesterday. 
However, despite all of the benefits, 
one fact remains: CDs and DVDs can 
end up with unsightly scratches that 
can affect playback. We all know how 
frustrating it is to have to pass over 
your favorite song because it skips or 
to have a movie freeze during an in- 
tense scene. 

Although the best way to avoid prob- 
lems such as these is to handle your 
discs with care, sometimes that is easier 
said than done. Add kids to the mix, and 
keeping your prized collection of 
"Seinfeld" on DVD in pristine condition 
may be more like "Mission Impossible." 

This universal dilemma is precisely why 
everyone can appreciate the Memorex 
OptiFix Pro. If you know someone who 
has a CD or DVD collection, you know 
someone who would be happy to re- 
ceive the OptiFix Pro as a gift. And if 
you have a gamer in your life, the unit is 



just as effective on discs used with 
many gaming systems, including the 
Xbox 360, Sony PlayStation 3, and 
Nintendo Wii. 

Discs that have become scratched, 
scuffed, or covered in fingerprints can 



shine like new after a quick spin with 
the repair or cleaning pads and corre- 
sponding solution. For cleaning, the unit 
takes just 45 seconds, and a repair fol- 
lowed up by a cleaning completes in less 
than three minutes. Although Memorex 
says the OptiFix Pro may not help 
scratches that are deep enough to pene- 
trate the disc's reflective layer, many of 
those minor surface scratches will be 
buffed away. 

And for all of us who have been known 
to be less than careful with our discs — 
and we think we're safe in including 
nearly everyone in that category — that's 
good news. \H 

by Joy Martin 
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Kids & Technology 

Outfit Your Kids' iPod With The Practical & Whimsical 




eople can be divided 
into two camps: those 
who love gift cards 
and those who don't. 
For the former, the 
best "accessory" for 
an iPod is an Apple 
iTunes gift card. 



For everyone else, there is a growing 
number of practical, quality, and even 
whimsical products for iPods, including 
those made for kids. 

Virtual Pet & iPod Speaker 

Building on the success of the i-Dog 
Interactive Music Companion ($29.99; 
www.hasbro.com), Tiger Electronics has 
added some virtual pets to its digital 
music menagerie: the i-Fish ($39.99), i- 
Cat ($29.99), and i-Dog Pup ($14.99). 

Kids can interact with both the i-Fish 
and i-Cat in several ways. They can plug 
their iPod or other MP3 player directly 
into the pet so that the music plays 
through the animal. Or, they can place 
the pet in front of a speaker or plug it in 
the headphone jack of a music system, 
and the pet will "dance" to the music. 
The i-Cat purrs, meows, and makes 
scratching sound effects along with the 
music, and the i-Fish flashes its multicol- 
ored lights, makes sound effects, and 
swishes its tail to the beat of the music. 
Both pets require two AA batteries, 
which are not included. 

For kids who prefer a canine com- 
panion, Tiger Electronics offers the i- 
Dog Pup, a smaller version of its popular 
i-Dog that comes in black, blue, pink, or 
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silver. Place the Pup in front of a 
speaker, and its face lights up or its ears 
wiggle. Unlike the i-Dog, i-Fish, and i- 
Cat, the i-Dog Pup — which requires 
three AAA batteries (not included) — 
won't work as a speaker for the iPod. 

Owners of the i-Dog can carry their vir- 
tual pet and iPod in a Doggy Bag 
($14.99). Choices include an orange 
bowling bag, a white profile bag, and a 
pink box bag. In addition, kids can dress 
up their i-Dog with the i-Dog Chill 
Collection ($9.99), which comes in six 
colors and includes ear warmers, 
booties, a hat, and a scarf. 

Kid-Tough Tadpole 

An alternative to buying a portable 
video player for your kids while traveling 
in the car is to let them use your 
iPod. With the 5G 80GB iPod ($349; 
www.apple.com/ipod), for instance, 
they could watch more than six hours of 
video or listen to 20 hours of music, 



with parental supervision 
over length of use and 
volume level (see the "Safe 
Sounds" sidebar). 

However, you may be reluc- 
tant to put a pricey player into 
the hands of a child, even with 
the best intentions of keeping 
her content on a long trip. In in- 
stances like this, the cute but 
tough Tadpole iPod case and 
screen protector set ($24.99; 
www.ifrogz.com) can ensure your 
iPod stays in one piece, scratch free. 
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Both sides of the Tadpole feature 
comfort-grip handles, so youngsters 
can firmly hold the iPod without actually 
touching it. The silicone case, which 
comes in six bright colors, covers much of 
the iPod, including the bottom port, but 
does leave space for the earbuds to con- 
nect. The screen covers the iPod display 
and includes transparent plastic decals 
for protecting the Click Wheel. When 



The i-Fish flashes its multicolored 

lights, makes sound effects, 

and swishes its tail 

to the beat of the music. 



Safe Sounds 

Of all the accessories with which 
you can augment an iPod, per- 
haps the most useful is a good pair 
of earbuds. 

Top-of-the-line earbuds can cost 
anywhere from $100 to $300, but 
sound quality is not the only thing that 
matters. Keeping the sound of an iPod 
at a safe, reasonable level, especially for 
kids, should be a priority, too. 

The iHearSafe earbuds from 
Ingemi Corp. ($24.99; www.ingemi 



corp.com) were designed with kids in 
mind. The built-in volume limiter au- 
tomatically keeps the volume below 
80 decibels; 80 to 85dBs is about the 
level that health experts consider the 
maximum for safe sounds. (See www 
.asha.org for more information.) So, 
no matter how high your kids turn 
up their iPod, the iHearSafe will pro- 
tect their ears from damaging levels 
of noise. • 



used together, the Tadpole case and 
screen effectively kid-proof your iPod. 

Power The Shuffle 

Because of its price, the iPod shuffle 
($79) is a good choice for kids. And be- 
cause kids are seemingly always on the 
go, a practical accessory for the iPod 
shuffle is the DLO Power Bug ($22.99; 
www.dlo.com). 

Kids can plug the Power Bug into any 
AC outlet to charge the shuffle, and it 
comes with an extra cable, which they 
can use to sync the shuffle with iTunes. 
The shuffle comes with a docking sta- 
tion, of course, but having the Power 
Bug means kids can leave the docking 
station at home and pack the Power 
Bug in their backpack or duffle bag. 

All I Want . . . 

We've heard the stories from our friends. 
"Mom," their kids say, "the only thing I 
want for [my birthday/Christmas/fill in 
the special day] is an iPod." Shrewd par- 
ents know the desire for all things iPod 
won't end there. So whether your kid falls 
in the gift card camp or not, you'll know 
how best to accessorize their iPod. \H 

by Rachel Derowitsch 
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Choose A 
Cordless Phone 



D 



a 



Quality Check 



One of the first things to consider when looking 
for a cordless phone with good sound quality is 
frequency. The most common frequency bands 
are 43 to 50MHz, 900MHz, 2.4GHz, and 5.8GHz. 
The lowest frequency is still used in inexpensive 
models but has poor sound quality and doesn't 
have a very long range. The two highest fre- 
quencies offer the longest range and best sound 
quality. Because not many other devices op- 
erate on these bands, there isn't much interfer- 
ence. This is especially true of the most recently 
opened band of 5.8GHz. Analog is still available 
in more inexpensive models, but the sound 
quality isn't nearly as good as digital. 







Channel Surfing 



When you're shopping for a phone, be sure to 
note how many channels a phone has. In order 
to communicate with the handset, the phone 
base needs to find a pair of channels not already 
in use within that frequency. The more available 
channels a phone has, the better the chance of 
finding a pair for clear communication. Look for 
a phone with an autoscan feature that auto- 
matically searches for the best channel at the 
beginning of each call. Some phones even offer 
a channel memory feature that remembers the 
best channel for a given environment. 



Safe & Sound 



Security is an important consideration when 
buying a cordless phone. If you're not careful 
about which type of phone you buy, anyone 
with a radio scanner or even a baby monitor can 
hear your conversations. Digital is more secure 
than analog, and phones in the 43 to 50MHz 
band and low-end analog 900MHz phones aren't 
secure. Most 2.4GHz and all 5.8GHz phones are 
digital, making them safe options. 5.4GHz is a bit 
safer because not many other devices operate in 
that frequency, but for the most secure option 
available, look for a phone that uses DSS (Digital 
Spread Spectrum) technology. DSS allows broad- 
cast signals to randomly hop from one frequency 
to another instead of staying on one frequency, 
making it hard for others to eavesdrop. 



□ 



Power Up 



All cordless phones have a rechargeable battery, 
but not all batteries work the same way. Nickel 
cadmium batteries work best if you allow them 
to drain all the way before recharging them. 
NiMH (nickel-metal hydride) and lithium bat- 
teries don't have this requirement. If you plan 
to use the phone a lot without recharging in be- 
tween, look for a model that lets you put a new 
battery in instead of interrupting conversations 
to recharge your phone. This is called a dual 
battery system. Most phones will last four to 
eight hours on a single charge. Standby time — 
or time away from the base — is usually two or 
three days to a week. 







Feature Frenzy 



Some cordless phones come with more features 
than the average user could possibly need, but 
there are some useful options to watch for. One 
of the most common features these days is 
caller ID. Make sure your phone will have it, and 
even better, can display it on an easily visible 
LCD on the handset or base or both. You'll 
likely also want to have some ringtone options, 
including how loud the base and the handset 
will ring, if at all. Speed dial and redial options 
are pretty obvious, but a less obvious feature is 
speaker phone. This is important if you spend a 
lot of time on hold. Some phones also offer the 
convenience of multiple handsets for one base 
so your phone is always where you need it. 




by Jennie Schlueter 
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by Blaine A. Flamig 



►Available: Feb. 6 •Price: $19.98 



► Available: Feb. 20 • Price: $1 2.98 
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If all you know of Rickie Lee Jones is her 
1979 smash single "Chuck E's In Love," 
that's a shame. For roughly 30 years, Jones 
has been as daring songwriter and lyricist as 
there is going, crafting songs that venture 
into the jazz, pop, rock, folk, and country 
realms. Now making a home on the great 
New West Records label, Jones' experi- 
mental, free-form approach remains intact 
on the 25-track, double-disc "The Sermon 
on Exposition Boulevard," as she embraces 
a straight-up rock vibe to expound lyrics in- 
fluenced and inspired by Jesus Christ. This 
deluxe version includes high-resolution 
stereo and 5.1 surround mixes, plus a 40- 
minute DVD of behind-the-scenes footage, 
high-resolution MP3s for downloading to 
MP3 players, and more. 




What makes this Brooklyn foursome 
unique is that two members are former high 
school students of the other two members. 
What makes The Subjects' first full-length 
album worth seeking out is the group's solid 
songwriting, musicianship, experimen- 
talism, and exuberance. 



For The Kids: 
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►Available: Feb. 20 




Adults and kids will love the mass of funky 
tubas, guitars, banjos, horns, pedal steel, 
drums, and other exceptionally played instru- 
ments that Ben Rudnick populates his own 
originals and such standards as "Somewhere 
Over the Rainbow/What a Wonderful 
World" and "When the Saints Go Marching 
In" with. 



For 20 years, Walter Salas-Humara has been 
the driving force behind The Silos, an alter- 
native-country-pop outfit long deserving of 
more national attention. For "Come On . . ." 
Salas-Humara penned 13 tracks on punchy 
guitar riffs, smooth melodies, and introspec- 
tive-storytelling lyrics on love, loss, and life. 
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KOCKABteBABY! 

LULLABY RENDITIONS OF U2 
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If you're a new parent who's not quite ready 
to give up the rocker's lifestyle, head over to 
Baby Rock Records posthaste. The label's lul- 
laby renditions of songs from U2, Radiohead, 
Metallica, Coldplay, Pink Floyd, Nirvana, 
and even Tool have to be heard to be be- 
lieved. If U2 isn't your speed, perhaps a 
Ramones or Nine Inch Nails lullaby is. 
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$19.99 • RATING: PG-1 3 •AVAILABLE: NOW 



Disney's most beloved pirate is back in another frightening seafaring ad- 
venture. In "Dead Man's Chest," Jack Sparrow (Johnny Depp: "Corpse 
Bride," "Charlie and the Chocolate Factory"), Will Turner (Orlando 
Bloom: "Troy," "The Lord of the Rings"), and Elizabeth Swann (Keira 
Knightley: "Domino," "Love Actually") must face the dreaded Davey 
Jones and the crew of the ghost ship, the Flying Dutchman. Depp turns in 
another excellent performance as the lovable, swashbuckling rascal, 
Sparrow, although Jack isn't quite as eccentric this time around. Bloom 
seems to grow in his roll as Will, who's becoming quite the swashbuckler 
in his own right. Knightley looks stunning as Elizabeth and gives her character a delightfully feisty 
edge. Not surprisingly, Disney poured a lot of cash into the set design and special effects, and the 
film looks gorgeous. "Dead Man's Chest" is a worthy sequel to the first "Pirates of the Caribbean" 
film, and we're looking forward to the next installment. 
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$19.99 •RATING: UNRATED -AVAILABLE: NOW 



Perhaps no two things have become more popular in America in recent 
years than NASCAR and Will Ferrell, so perhaps it shouldn't be surprising 
that the two have come together in "Talladega Nights." Ricky Bobby 
(Ferrell: "Bewitched," "Anchorman") is NASCAR's most successful (and ar- 
rogant) driver until a bad accident ruins his career. He's afraid to get behind 
the wheel again. He loses his wife, Carley (Leslie Bibb: "Hitched," 
"Crossing Jordan"), to his best friend, Cal (John C. Reilly: "A Prairie Home 
Companion," "Chicago"), along with his wealth and fame. But his long-lost 
father helps him to get back on track, literally, where he again finds success 
on the oval, along with a little humility. Bibb and Reilly are excellent in 
their supporting roles and play off Ferrell perfectly. The "Unrated" label of this DVD version is a bit 
misleading as it would barely merit an R rating, although it is a little saucier than the PG-1 3 version. 




Little Miss Sunshine 



$19.95 •RATING: R •AVAILABLE: NOW 
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When you pack a 
dysfunctional fam- 
ily into an ancient 
VW bus, you know 
trouble is sure to 
follow. Olive's (Ab- 
igail Breslin: "The 
Santa Claus 3," 
"Grey's Anatomy") 
uncle Frank (Steve 
Carell: "The Office," "The 40 Year Old 
Virgin") is a Proust scholar who recently at- 
tempted suicide; her brother Dwayne (Paul 
Dano: "Fast Food Nation," "The King") is a 
mute Nietzsche fan; her Grandpa (Alan 
Arkin: "Firewall," "Glengarry Glenn Ross") 
was kicked out of a retirement home; and her 
dad, Richard (Greg Kinnear: "Fast Food 
Nation," "Bad News Bears"), is nearly bank- 
rupt as he pursues his dream of becoming a 
motivational speaker. Toni Collette ("About 
A Boy," "The Sixth Sense"), Olive's mom, is 
the only sane one in the family. Olive dis- 
covers she's a last-minute contestant in the 
Little Miss Sunshine beauty pageant and has 
to race from New Mexico to California. 
Richard packs the family into the bus for the 
disasterous trip. Arkin's performance is 
memorable as the grumpy and very foul- 
mouthed grandpa, and Breslin is charming. 



The Devil Wears Pra< 




Think you have what it takes to assist 
the world's foremost fashion magazine 
editor? Andy Sachs (Anne Hathaway: 
"Brokeback Mountain," "The Princess 
Diaries"), a frumpy college grad who 
doesn't care about the fashion industry, 
sees the job as a stepping stone to other 
magazines. Her boss, Miranda Priestly 
(Meryl Streep: "Adaptation," "Sophie's 



Choice"), is the editor-in-chief of 
Runway magazine (think "Vogue"), the 
most respected pub in the fashion world. 
Priestly is an ice-cold fashionista and fre- 
quently demands that her assistants per- 
form near-impossible tasks. Andy finds 
some sympathy from Nigel (Stanley 
Tucci: "Lucky Number Slevin," "Road 
To Perdition"), who is brutally honest 




with Andy about her fashion senseless- 
ness and helps her develop her own style. 
Despite Andy's dislike for the fashion 
world, she learns to handle most of 
Miranda's demanding tasks. Streep has 
long been considered one of Holly- 
wood's top actresses, and this perfor- 
mance reinforces that belief — she's 
simply fantastic in this role. 
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games . 

for you & the peopl 



people in your life 



by Andrew Leibman 



Ratchet and Clank: 



Tom Clancy's 



• PRICE: $59.99 
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pm 
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Nintendo Wii 



With Super Mario 64, 
Nintendo brought its ace 
franchise into the next-gen 
with style. Mario fans the 
world over are awaiting the 
release of Super Mario 
Galaxy, which is purported 
to use the Wii's motion- 
based control scheme. 
Players direct Mario with 
the Nunchuk controller's 
analog stick and point and 
drag items and enemies 
with the Wii Remote. 
Mario has forsaken the 
sewers in favor of a decid- 
edly spacey setting. 
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Sony PSP 



immik 



In the portable follow-up to 
the popular Ratchet & 
Clank series of PS2 games, 
Ratchet, the mechanically- 
inclined feline, and his tin 
pal, Clank, finally get a va- 
cation. That is, until myste- 
rious intergalactic robots 
start running amok. You'll 
help of the brainy Techno- 
mites to save the day. The 
game features both Ratchet 
and Clank as playable char- 
acters, a host of inventive 
weapons, customizable 
armor, and a four-player 
multiplayer mode. 



•HIGH IMPACT GAMES 
IGHIMPACTGAMES.COM 
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Xbox 360 



In the latest installment of 
Rainbow Six, you are a part 
of a multinational strike 
force tasked with defending 
Sin City from a horde of 
bloodthirsty terrorists. 
You'll defend the freedom- 
loving peoples of the world 
with assorted guns, explo- 
sives, and electronic gizmos, 
and, for special occasions, 
you can employ the ever- 
useful knuckle sandwich. 
You can even use the Xbox 
Live Vision camera to 
map your face onto 
your character. 



•UBISOFT 
/VW.UBI.COM 
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Put some marsh mallows in a 'tween girl's gift this 
spring. No, not real ones— Marshmal low Head- 
phones from JVC ($19.95; model HA-FX33; www 
.jvc.com). These soft earbuds expand to fit her ear 
canal and block external noise. They come in several 
colors, including iPod white. For her collegiate older 
sister, look no farther than the H A-NC80 Noise 
Canceling Headphones ($59.95). These foldable 
'phones have two noise reduction settings so 
they'll make music sound great even on air- 
planes, subways, and those buses to campus. 
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He skateboards, he snowboards, he mountain bikes, but before he takes his parents' 

camcorder on a bungee jump, give him an action cam of his very own. Oregon Sci- 

entific's waterproof ATC2K digital video camera ($129.99; www2.oregonscientific 

.com) is made to survive extreme sports while mounted 

on a helmet, bike, or whatever. It uses 32MB of built- 

in flash memory to record stunts and wipe-outs at 

640 x 480 resolution, making it easier to upload 

the video to YouTube than it would have been 

using mom's fragile DV cam. And he'll be able 

to expand the memory up to 2GB with SD 

cards, so he can keep shooting longer. 




'.BRILLIANTIMAGE.COM 
• PRICE: $45 




Upload a digital photo to Brilliant 
Image (www.brilliantimage.com), 
and the company will send you 
a custom, large format print on 
artistic canvas. You'll get your 
choice of frame or a gallery wrap. 
Brilliant Image will do minor re- 
touching such as red-eye reduc- 
tion for no charge, but it can also 
restore damaged photos and re- 
move people from or add them 
to the image for a fee. Prices 
start at $45 for a 12x1 2-inch 
print with a light walnut frame. 
There's no more convenient 
way to give your grandparents 
an oak-framed print of the 
entire family. Brilliant! 



. . & gifts 



on the lighter side of technology 



by Marty Sems 
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what they're 



by Kathryn Dolan 



One woman we spoke to this month says she can't live 
without her MP3 player. The others have MP3 players in their 
lives, and although they serve important purposes, they're not 
front and center. 



Dean 



COLLEGE STUm 



Anna says she can't even imagine life without her iPod nano. 
She says, "It's with me all the time and everywhere. It's my most 
prized possession, and I don't even want to 
think about not having it again." 
Anna says it's her second 

nano; she got the first from 
her ex-boyfriend who 
asked for the nano back 
when they broke up. 
Anna says, "It was so 
totally dumb. He 
gave it to me for my 
birthday in like July, 
and when we broke 
up in December he 
made me give it back. 
My friends told me that 
was lame — a present is a pre- 
sent. But I just didn't want to 
confront him about it, so I gave it 
back and bought a better one." 

Anna grew up in Cleveland, Ohio, and she's only a few 
months away from earning her bachelor's degree in nursing. She 
says she loves to run along Lake Erie after class, and she always 
listens to her iPod while she runs. "Really," she says, "I listen to 
it all the time — walking across campus, studying, jogging by the 
lake, and even driving . . . but don't tell my mom that. She's al- 
ways saying, 'Don't talk on the phone when you're driving and 
don't wear headphones. It's dangerous!'" 
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As the busy mother of twin 14-year-old boys and a practicing 
attorney in St. Louis, Nicky says she doesn't have a lot of time 
for nonsense. She says, "My boys go on about what a tough life 
they have compared to their friends because I don't think kids 
should get whatever they want just because everyone else has it." 

She says, "For a few years now, I've had to listen to them re- 
cite lists of their friends who had iPods. I just thought a few 
hundred dollars was a bit much to spend on a couple of boys 
who also have to have all the team jerseys with the latest, 
greatest player's name on 'em and who are growing through 
shoes faster than they can wear them out. Then, that iPod 
shuffle came out last fall, and it was only about $80, and I 
thought that's a pretty cheap way to check all the bellyaching." 

Nicky bought her sons iPod shuffles for Christmas, and now 
she says, "They have them constantly stuck in their heads. I 
don't remember what they look like without wires coming out 
of their ears." 

Nicky doesn't have an MP3 player; she says she's content 
with her CDs. 
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Do you have an MP3 

player? if so, when 

do you listen to it? 



Sarah Richardson 



\ 



Dr. Richardson is a den- 
tist in Los Angeles, Calif., and 
she says she went to a conference 
several years ago on pain management, 

relaxation techniques with the goal of helping patients overcome 
their fears of dental visits. One of the speakers presented anec- 
dotal evidence of the calming effect music had when his patients 
listened to CDs in the Walkman he bought for his office. 

"I kept the idea in the back of my mind, and a few years after 
that, I started hearing about music players that were even smaller 
than portable CD players — maybe the first one I saw was an 
iPod — so I got together with my staff, and we decided to try 
one." Dr. Richardson says, "I don't remember what brand it 
was, but we noticed right away that during a crown prep or root 
canal, the patients who listened to the music were less anxious 
and jumpy." 

After a while, Dr. Richardson says she bought a number of 
MP3 players, and she and her staff loaded each player with a dif- 
ferent type of music (opera, jazz, country, Christian rock, easy 
listening, etc.). Now, she asks her patients what they'd like to 
listen to and then hands over the preloaded MP3 player. She 
says her patients' responses have been overwhelmingly positive. 



TY NESTER 



Cynthia works for an office-supply store in Seattle, Wash., 
and she says, "I have a Creative something or other, and I listen 
to it every morning for an hour when I run on the treadmill." 
She says her MP3 player serves a dual purpose. "I like being able 
to put together whatever set of songs I feel like listening to while 
I run, and with my headphones on, I don't have to hear Bill, 
my husband, bumping around the house, grumbling about his 
latest ache or pain." 

"We're both getting ready to retire," says Cynthia, "and I'm 
looking forward to more time for getting to know the moun- 
tains. I've lived near mountains all of my life, but I haven't 
spent as much time exploring them as I'd like. I don't listen to 
my music player when I'm hiking; it's mostly just for distraction 
or motivation in the mornings." 

Cynthia and Bill run road races, and Cynthia says, "Bill has 
an older iPod, and he listens to it sometimes when he runs out- 
side, but I don't want to cover up the sound of traffic when I'm 
on the road. It's one thing to distract myself on the treadmill in- 
doors, but I think I need all my facul- 
ties when I'm running outside." 
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Great theater deserves a great setting. 




Sanus Natural Furniture creates a home entertainment setting that's as fresh as the dawn. Solid Grade A hardwoods are matched 

with tempered glass. A concealed wire management system keeps the lines uncluttered. Choose maple, cherry, mocha or black lacquer. 

See Sanus Natural Furniture and much more at www.sanus.com. It's scenery worth seeing. 
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SYSTEMS 



THE UIMIDIM OF FORM AMD FUNCTION 



www.sanus.com soo. 359. 5520 
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The perfecf blend of fashion and function. 



L white Monato - AEWCM6J 



The new Monaco notebook bag from Mobile Edge is the perfect blend of contemporary styling and real -world 
functionality. 

The elegant quilted MicroFiber exterior and rich poly-suede interior give the Monaco the look and feel of a designer 
handbag. This designer styling is combined with a functional interior layout that features individual sections for files, 
accessories, cables, magazines plus a separate padded computer compartment to securely cradle your notebook., 

The Monaco also features our exclusive Wireless Security Shield™ pocket that will insulate your cell phone or PDA from malicious hackers,, viruses and spam. A 
coordinated detachable exterior cell phone pouch provides quick access to your phone, Finally, you'll find a handy removable matching wallet, just the right size for your personal items. 



[ Black& Pink flonoto-flEWCAX] 




Dedicated Computer 
Compartment 



Buttery-soft Poly- Suede 
Interior with Multiple Pockets 



Matching Detachable 
Cell Phone Pocket 



Matching Removable 
Cosmetics Wallet 



Laptop Backpacks / Briefcases / 
Messenger Bags / Tores 

MOBILE EDGE 

Bring It On 

wwwjTTObileedge.com 

©2006 Mobile Edge, Inc. AH -trademarks and registered trademarks are 
the property of their respective owners. All rights reserved, 



